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Chevrolet, Ford Run Dead Heat in ’37 Sales 


NEW YORK SHOW SET FOR NOV.11 


Packard Slashes Prices $100 on Six Line 


Gallant ‘Hoss Race’ 
Chevvy vs. Ford 
Column’s Faeh Tribute 
Modest C. R. Smith 
oe 


By 
Chris Sinsabaugh 


ELL, THE books on Ameri- 
can motor vehicle sales in the 
United States for the good year 
of.1937 closed this week and the 
statisticians tell us it was the 
best year the industry has en- 


joyed since the halcyon days of | 


1929, the grand total being 4,102,- 
001. Trucks and other commercial 
vehicles made a record-breaking 
contribution to this count with 
618,249 units, an all-time high, 
leaving a balance of 3,483,752 for 
the passenger cars. And if you 
think this is not selling a lot of 
motor vehicles, look back 21 years 
when the total registrations of all 
the cars and trucks in the world 
were 4,232,242. What they are to- 
day is something else again- 
jury’s still out. 
+ * a 

SO MUCH FOR the general 
story. To me the thrill lies in the 
gallant race for individual first 
place made by the two big com- 
panies, whose sales records over 
the years stand out head and 
shoulders above all the others in 
the world—Ford and Chevrolet. 
Now the returns are all in, we 
find the 1937 race has been what 
well might be called a dead heat. 
Chevrolet is credited with having 
sold more cars as a result of a 
whirlwind finish, which gives it 
first place by a whisker, while 
Ford, because of having sold more 
trucks and commercial vehicles, 
also has a first of which it should 
be proud. It led in total vehicles 
sold, its commercial vehicle sales 
having exceeded those of Chevro- 
let by enough to give Dearborn 
this laurel wreath. So I vote for 
calling it a draw—each of the 
friendly rivals has something to 
shout about. 

a * 


WHEN I REVIEW the tight 
struggle for supremacy that took 
place last year, I cannot help but 
compare it with a most exciting 
horse race, a see-saw that wound 
up a sprint in the last quarter. 
Ford was off to a flying start, 
getting the jump because of the 
labor troubles that tied up Chev- 
rolet in January and February, 
which gave Dearborn a most sub- 
stantial lead, Chevrolet figures it 
lost 140,000 sales at that time, 
based on the fact that in ’36’s 


(Continued on Page 23, Col. 1) 
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iChevrolet Tops 


Cars; Ford Leads 
In Trucks, Total 


Industry Registrations Hit 
3,483,752 Cars, Trucks 
Reach 618,249 


DETROIT.—New passen- 
ger car registrations for 
1937, released this week, re- 
veal a new post-depression 
record of 3,483,752 units 


against the all-time record of 
3,880,000 set in 
cent above the 3,404,497 registered 
in 1936. 

Interest in the industry, natu- 
rally, has centered around the 
perennial race between Ford and 
for leadership. What 
might be termed a_ photo-finish, 
with a camera eye needed to pick 
the winner, climaxed this main 
event which might well be likened 
to a horse race between two 
great thoroughbreds. 

First honors for combined new 
passenger car and commercial car 


ever, won the passenger car race 


1929 and 2.3 per); 


by 2,107 units and lost the com-| 


mercial car race by a margin of 
only 5,702 units. Thus in even the 
combined total sweepstakes Ford 
came through with only 3,595 unit 


lead. The closeness of the race | 


certainly has given the automo- 
tive rail-birds their money’s worth 
in thrills and the suspense has 
been sustained right up to the 
end. The respective totals were: 
Chevrolet, 768,040 passenger cars 
and Ford, 765,933. Truck totals 
(Continued on Page 3, Col. 1) 


Motor Industry 
Grants $500,000 
For Safety Work 


DETROIT.- -Approving a budget 
of approximately $500,000 as the 
motor industry’s contribution to 
1938 highway safety, the operat- 
ing committee of the Automotive 
Safety Foundation met here 
Wednesday and reaffirmed its 
determination to continue the 
national program begun two 
years ago. 

The funds will be disbursed in 
grants to a dozen national or- 
ganizations through the founda- 
tion, which acts in matters of 
high safety for the makers of 
cars, trucks, buses, parts acces- 
sories, tires and the finance 
groups of the industry. 

Emphasis of the _ integrated 
national movement in 1938 will 
be placed on local application of 
safety measures through a stan- 

(Continued on P+ ge 2, Col. 1) 





GENERAL MANUFACTURING MANAGER P. H. MacGregor, 
Pontiac Motors, took charge of disbursements through the GM sav- 
ings and investment plan to several of the older-service employes of 


the plant on payoff day Jan. 31. 


Receiving disbursement is Alfred 


Johnson, who came with the organization late in 1916 and who has 
participated in every fund since the first one was formed in 1919. Next 
is Robert Campbell, who also participated in every class since joining 
the organization in 1919. Third is Roy Widrig, who will celebrate his 


22nd anniversary with the company May 21. 
Pontiac Motor plant totaled $53,251.50, shared by 301 employes. 


‘Packard Reduces Prices 


sales go to Ford. Chevrolet, how- | 


Disbursements at the 


$100 on Its Line of Sixes 


DETROIT. — The Packard Mo- 
tor Car Co., Friday, announced a 
reduction of $100 in the prices of 
all body types of its Packard Six. 
The reduction, the first in the 
automotive industry in the prices 
of current models, means a cut 
ranging from 8% per cent on the 
four-door touring sedan to more 
than 12 per cent on the chassis. 


“Our decision to make this price 


The Top Ten 
PASSENGER CARS 


First Ten in Registration 
as Reported in ADN Today. 
1937 1936 
Pos. Make Pos. 
1—768,040 Chev. 930,250— 2 
2—765,933 Ford 748,554— 1 
3—461,373 Plym. 499,580— 3 
4—254,943 Ddge. 248,518— 4 
5—212,195 Pont. 171,669— 6 
6—204,830 Buick 160,687— 7 
7—187,897 Olds. 178,488— 5 
8— 95,286 Pack. 68,772— 9 
9— 91,520 Chrys. 58,698— 8 
10— 89,999 Huds. 99,296—10 


Total All Makes 
3,480,932 3,404,497 


For complete standings of all makes, 
see page 20, this issue. 


, reduction, following our all-time 


| unit production record year, was 
|} actuated by our desire to stimu- 
late public buying, not only of 
motor cars but of all the prod- 
ucts of American industry, and 
to help restore consumer con- 
fidence generally,” said M. M. 
Gilman. 


“Before this decision, we care- 
fully surveyed the current eco- 
nomic situation. It became plain 
to our executives and field force 
that an illogical and needless un- 
certainty was delaying recovery. 
The fact is that the motoring 
public occupies a very encourag- 
ing financial position. The ma- 

(Continued on Page 21, Col. 1) 





Fall Show Plan 
To be Continued 
To Stabilize Jobs 


Shift Frou: Geishus Seen 
Concession to Demand 


For Later Show 


By William C. Callahan 
Managing Editor, ADN 


DETROIT.—Dates for the 
New York national automo- 
bile show were set this week 
for Nov. 11, with some ques- 


tion as to whether it will 
continue through to Nov. 19 or 
close the night of Nov. 18. The 
mid-November date is somewhat 
of a compromise based upon the 
objections many dealers have 
voiced to the early fall shows but 
still provides ample time for other 
local shows to be held between 
the time of the New York closing 
and the peak of Christmas period. 


Several factors entered into the 


| question of moving show dates 


back to January as had been ad- 
vocated by the majority of deal- 
ers in the ADN poll. Chief among 
these, of course, was the industry’s 
agreement with President Roose- 
velt regarding fall shows. Also 
there was the question of labor. 
Under the fall show plan in 1935 
employment during the last quar- 
ter of the year was 6 per cent 
above the year’s average. In the 
last quarter of 1936 employment 
was 14 per cent above the last 
quarter of 1935. 


The arrangement also has a 
definite stabilizing effect on em- 
ployment throughout the year. 
The setback suffered in this re- 
gard in the fall of 1937 is at- 
tributed more to the _ general 
economic condition of the country 
than to the dating of the annual 
show. As occurs in most cases the 
downward trend in buying was 


(Continued on Page 2, Col. 1) 


Ethyl Corp. ‘Holding Gliahes’ 


On Gasoline 


stration of the results obtained 
by tuning an automobile engine to 
suit the various grades of fuel 
available is a part of new clinics 
being sponsored by the Ethyl 


These clinics will have excep- 
tional interest and value to car 
dealers and mechanics through- 
out the country, because of the 
insight they will be given regard- 
|ing the relation of fuels to auto- 





Gasoline Corp. the first of which | 
is being held in Detroit this week. | 





Pertormance 


DETROIT.—A dramatic demon- 


mobile performance on the road. 
At the present time the corpo- 
ration has equipped seven crews 
with necessary instruments and 
test devices and these crews will 
start tours throughout the coun- 
try in the near future. In the 
demonstration, in addition to a 
standard test engine, the tests 
also are applied to a standard au- 
tomobile. Make of car will be 
varied according to audience. 
The demonstration starts bring 
(Continued on Page 20, Col. 1) 





Fall Show Plan Continued 
To Stabilize Employment 


(Continued from Page 1) 


well under way much earlier last 
fall than most of us supposed, 
with the result that dealers were 
caught off guard with heavy 
stocks of both new and used cars 
when the buying decline became 
really acute in late November and 
early December. 


Still another factor in making} 


Motor Industry 
Grants $500.000 


For Safety Work) 


| season during the coming spring 
and summer it is quite likely that 


(Continued from Page 1) 

dard highway safety program 
for states, by means of which lo- 
cal units of government will be 
afforded a more substantial op- 
portunity of utilizing the effec- 
tive methods, techniques and fa- 
cilities being supported by the 
national program. 


Paul G. Hoffman, president of 
the foundation and the Stude- 
baker Corp., pointed out the need 
for the expenditure of more public 
funds for highway accident pre- 
vention and said that more of the 
special motor taxes being levied 
by states should be devoted to 
sound measures of education, mo- 
tor vehicle administration legis- 
lation, enforcement, engineering, 
technical personnel training and 
research, which are the seven 
points of the model state pro- 
gram now being urged for gen- 
eral adoption by national groups 
with total membership exceeding 
8,000,000 persons. 


Studebaker Sales 


Campaign Already 


Producing Results | 


SOUTH BEND.—Further de-| 


velopments in the Studebaker 
“shirt sleeve” campaign of ag- 
gressive marketing are announced 
by George D. Keller, vice-presi- 
dent in charge of sales of the 
Studebaker Corp. 


A Curtain-Raiser sales contest, 
the greatest new and used car 
sales contest in the history of the 
corporation, will continue for 
Studebaker retail salesmen until 
Mar. 10, with prizes offered. 


Salesmen will be rewarded for 
new car sales, new car demon- 
strations and sales of Studebaker 
light trucks. Additional prizes are 
being offered by Studebaker deal- 
ers on the sale of used cars. 


| months but rather will give deal- 


|} out their present muddled inven- 








“Sparks” 


AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 5, 1938 


1938 New York Show Date is Set for Nov. Il 


>— 


the Nov. 11 date seem advisable 
to the show committee was the 
fact that there could be no as- 
surance that manufacturers as a 
whole would withhold their 1939 
models until late in December or 
early in January. As had been 
previously pointed out in ADN 
there is a general feeling that fac- 
tories will not put much pressure 
on dealers in the new car division 
during the spring and summer 


ers an opportunity to straighten 


tory condition in both new and 
used cars. 


Given a reasonably good selling 


inventory surpluses will be well 
dissipated by September in both 
new and used cars. That there is| 
ground to expect a reasonably 
good season this spring and sum-| 
mer is indicated by reports which | 
already show increased movement | 
in used cars and a growing de-| 
mand for new cars is reflected in 
increased dealer orders at various 
factories. Thus it is expected that 
with diminished inventories next 
fall many manufacturers would 
be inclined to jump the gun and 
bring out new models far in ad- 
vance of a show set for January 
with the result that the show}! 
would hold little or no interest 
for the public. It is also felt that 
with improved inventory next fall} 
dealers themselves may start! 
clamoring for new models to} 
stimulate fall buying. 

Thus the compromise  date| 
which is two weeks later than 
the 1937 showing of 1938 models 
falls about as nearly in the middle 
of conflicting demands as it is 
possible to place it. Under this! 
plan the models will all be new at 
show time, local shows will have 
ample time before the peak 
Christmas rush and dealers who 
have urged a return to the Jan- 
uary announcement date will be 
at least two weeks closer to their 
goal. 


| 


Wilsch Named to Head 


Fairfield County Assn. 


LANCASTER, O.—Lou Wilsch, 
manager of the White Motor 
Sales Co., has been elected presi- 
dent of the Fairfield County Auto 





| Dealers’ Assn. 


Other officers are: Vice-presi- 
dent, Foster Smith, Smith Motor 
Co.; secretary, Edgar Campbell, 
Campbell Motor Sales; treasurer, 
Robert Thimmes, Thimmes-Beck 
Co. 


For news of the men who make 
news in the automotive world, read 
Chris Sinsabaugh’s authoritative 
column. | 


|Walter Petelle, 
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BATHING BEAUTY HEADS parade of new Nashes, followed by used cars, in Detroit this week. 
The new Nashes, with conditioned-air units, were employed to attract attention to dealers’ used car 
models. Shown is one of the demonstrators of the Nash Detroit Co., out of which Yvonne Gillespie 
stepped momentarily to have her one taken. 


Theme Song 


BOSTON.—An automobile 
device, exhibited by Boston 
University’s theological 
school, flashes the following 
lights on the dashboard: 

White, at 15 miles per 
hour. 

Green, 
hour. 

Red, at 40 miles per hour. 

At 60 miles per hour, the 
device starts playing “Nearer 
My God to Thee” on a 
music box. 


at 25 miles per 


Chicago Dealers 
To Hold Annual 
Salon Feb. 12-20 


CHICAGO.—North side dealers 
of Chicago will stage their 15th 
annual motor salon, opening Feb. 
12 and continuing for nine days 
through Sunday, Feb. 20, at the 
Edgewater Beach hotel. 

The showing of 1938 models will 
present 75 cars, including stan- 
dard, deluxe and custom body 
styles. The salon is to occupy 
more space than its predecessors, 


the facilities of the south room| 


and passagio being augmented by 
use of the north dining room. 
Heading the show committee is 
Curtis M. Betts, Cadillac-LaSalle, 
the other members being James 
F. Goodwin, Dodge - Plymouth; 
Ford - Lincoln 
Tyson Poppell, Packard, 
Proffer, Studebaker. 


Zephyr; 
and W. J. 


Wis. Commission Denies 
Suit of Fired Employe 
KENOSHA, Wis.—The Wiscon- 
industrial commission, in a 
31, denied unem- 





‘Used Car Sales Upswing 


Revealed in Detroit Area 


DETROIT.—A survey of mashet | | pn is proving of benefit in the 


| conditions in Wayne county made 
by the Detroit Auto Dealers’ Assn. | 


shows a decided upturn in used 
car sales since Jan. 1, due in large 
measure to unusually low prices 
on this class of merchandise, ac- 
cording to H. H. Shuart, manager 
of the organization. 

The report shows that stocks of 
used cars on hand are approxi- 
mately 20 per cent above the av- 


| erage for this time of year and 


since the retail dealers have not 
been able to move stocks on a 
wholesale basis, they have re- 
duced retail prices to the lowest 
level since 1931. The reductions 
have stimulated sales to a point 
which is encouraging, Shuart 
said. 


“The last two weeks have dem- 
onstrated that buyers are well 
aware of the situation. 


“Members of the DADA, all of 
whom deal in both new and used 
cars, feel that the law passed by 
the last legislature providing for 
a written statement setting forth 
terms of each used car sale being 
given to the purchaser by the 


Dealer Moves 


MEMPHIS, Tenn.—The 
Motor Car Co. (Cadillac-LaSalle and 
Oldsmobile) has moved to new 
quarters at 731 Union Ave. The 
new quarters embrace two show- 
rooms, one for Cadillac-LaSalle, 
other for Oldsmobile. 





Southern | 


an- | 


sale of used vehicles,” Shuart said. 


“This statement must be filed 
with the secretary of state and 
offers protection to the buyer as 
terms of the sale become a mat- 
ter of public record. 


“This law has done much to 
elevate the standards of the used 
car business,” he declared. 


Malwitz Is Named 
By Ford Dealers’ 
Assn. in Chicago 


CHICAGO. Chastes H. Malwitz, 
head of the Fries-Malwitz Motor 
Co., was elected as president of 
the Authorized Ford Dealers’ 
Assn. of this city at the annual 
meeting of the organization. A 
veteran in the trade, Malwitz suc- 
ceeds Ed Schneider, president of 
E. C. Schneider Motor Sales Co., 
who was named as chairman of 
the board. 


Also voted in as officers of the 
association were John J. Murphy 
of Murphy Motors, Inc., as vice- 
president; C. W. Zepp of C. Zepp, 
Inec., as treasurer, and Charles F. 
Wedel of Stallworth Motor Co. as 
secretary. 


ADN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 
the automotive and allied industries. 


ployment compensation toa 
former Nash Motors employe here 
on the grounds that it found a 
“bona fide labor dispute” within 
the union organizations repre- 
sented in employment at the plant 
with the CIO United Auto Work- 
ers’ local refusing to permit an 
AFL patternmakers’ union mem- 
ber to work in the shop without 
first joining the CIO union. 


Under the ruling, the employe 
is not entitled to unemployment 
compensation until the dispute 
between the CIO union and any 
non-member employes is settled 
and the same ruling is construed 
to apply to any other employes 
who may lose their employment 
similarly. 





OPTIMISTIC ABOUT PACIFIC coast’s outlook, Thomas Ray, left, 
Pontiac’s regional manager on west coast, and C. P. Simpson, Pon- 
tiac general sales manager, talk over dealer meeting which Simpson 
addressed in San Francisco, Los Angeles, Portland and Denver while 
on a western sving. 


PRESIDENT P. W. LITCHFTELD, left, Goodyear Tire & Rubber 
Co., congratulates A. G. Cameron, vice-president and general manager 
of Goodyear’s export company, on completion of a quarter of a cen- 
tury of service with the company. 





Chevrolet, Ford Run Dead Heat in 1937 Sale 
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Industry’s °37 Registrations 


Hit Total of 3,483,752 Cars 


(Continued from Page 1) 


were: Ford, 189,376 and Chevro- 
let, 183,674. 

Early in the year Chevrolet’s | 
strike bound plants gave rise to| 
the belief that top honors would 
go to Ford without question. This 
prediction was general through- 
out the industry, in spite of the| 
fact that Chevrolet actually has 
taken first place in passenger car | 
registrations seven out of the 10} 
years preceding. Ford led in 1929, | 
1930 and 1935, Chevrolet was tops| 
in 1927, 1928, 1931, 1932, 1933, 1934 | 
and 1936. As the General Motors 
shutdown last winter stretched 
from late December in February 
hopes that Chevrolet would be}! 
able to overtake the rapidly ad-| 
vancing Ford registration were| 
held by only the most optimistic 
in the Chevrolet organization. 

At the half way mark Ford led 
Chevrolet by a margin of 80,502 
new passenger cars and 14,827| 
commercial cars, making the total 
lead 95,329 units. Also, up until | 
July, the Chevrolet plants had 
been badgered with “unauthorized | 
strikes which made it next to im- 
possible to schedule production 
more than one hour or two in the 
future. By July 31, the Ford lead 
had increased to 106,091 passen- 
ger cars and trucks, 

The turn in Chevrolet's fortunes 


Miller is Elected | 
IATA President at 
Annual Conclave | 


PEORIA, Ill.—Featured by nu- 
merous “questions and answers” 
discussions of vital dealer prob- 
lems, including used cars, taxa- 
tion, regulation and other sub-| 
jects, the 18th annual convention 
of the Illinois Automotive Trade | 
Assn. was held here Friday at 
the Pere Marquette hotel. 

The meetings attracted dealers | 
from all parts of the state. Chi-| 





cago alone sent 20 representatives. 

Numbered among the speakers 
were A, N. Benson, general man- 
ager of the National Automobile 
Trade Assn.; Louis A. Milan, man- 
ager of the Wisconsin Auto Trade 
Assn., and a number of Illinois 
state officials. 

Deliberations were halted at 11 
a.m. for a memorial service to 
the late Al C. Faeh, general man- 
ager of the Chicago Automobile 
Trade Assn. 

Elected as the regular ticket 
without opposition for the ensu- 
ing year were Arthur G. Miller, 
Galesburg, president; William 
McKenzie, Springfield, (retiring 
president), vice-president; and 
Lester E. Graham, Peoria, secre- 
tary-treasurer. Additional direc- 
tors of the association voted in 
were Albert Lies, Aurora; Joseph 
T. Bower, Peoria; Frank J. Hauss, 
Belleville; George C. Schultz, Ot- 
tawa, and J. F. Connelly, Spring- 
field. 








apparently came soon after agree- 
ment had been reached with union 
officials which brought an end to 
the wildcat strikes. This took 
place about the middle of the year. 
In August Ford dropped to 54,751 
while Chevrolet held at 71,223. 
September found Ford down to 
50,136 against Chevrolet’s 57,579 
and in October Ford got 36,142 
while Chevrolet held at 46,477. By 
the end of November the 
giants stood only 12,000 units 
apart in the passenger car field 
and with Ford slow getting into 
1938 production which cost about 
a month’s output, the Chevrolet 
hopes for a close race or a tie 
rose sharply. 

Early returns from 100 major 
cities gave slight hopes that this 
feat could be accomplished. But 
since Chevrolet had started its 
1938 production earlier 


registrations might not prove the | 


key, since Chevrolet dealers in 
rural areas were better stocked 
than Ford’s as the result of Ford’s 
delay and could make deliveries 
at once. Apparently this was true 
since much of the gains made by 
Chevrolet during November and 
December were accounted for by 
sales in the rural areas and the 
abilities to hold its own or better 


|} in the cities. 


Much the same picture is re- 
vealed in the commercial car reg- 
istrations but in this case, the 
Ford lead of 13,000 units was too 
great to overcome during the re- 
maining six months. However, 
the lead was reduced by 7,000 
units before the year ended. 


Due to the enactment of a law | 


in Wisconsin prohibiting the pub- 
lication of registration figures 
from the state it looked for a time 
as though a close race result 
might be further complicated by 
the lack of definite information 
regarding the standing of Ford 
and Chevrolet in that state. This 
picture is cleared, however, by 
removing Wisconsin from the 
compilation altogether. On this 
basis Chevrolet still leads in pas- 
senger car registration for all 
other states with 746,921 against 
Ford’s 743,956. Wisconsin regis- 
trations for the entire year are 
estimated at 21,900 new passenger 
cars for Ford and 21,100 for Chev- 
rolet. Commercial car registra- 
tion estimates give Chevrolet 
5,081 units against Ford’s 4,886. 

Looking back over the past year 
with its ups and towns the race 
between these two leaders in the 
industry has been one of the most 
exciting in history. When two 
companies can make and sell a 
million cars and trucks apiece and 
wind up the year with a scant 
margin of 3,000 units between 
their final totals, a pretty good 
argument is developed in favor of 
free competition. 
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ON A FIELD TRIP between semesters, a group of 14 engineering 
students of the Massachusetts Institute of Technology, Boston, visited 
the Buick division of General Motors Corp. Tuesday as guests of 
Charles A. Chayne, chief engineer, an MIT graduate. Photo shows | 1902, following a brief newspaper 
Buick’s chief engineer (right center) at the instruments in the new career. Later he held a similar 
dynamometer room surrounded by the collegians. 


two} 


> 
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MEETING IN DETROIT to discuss dealer problems, the dealer advisory council of the U. S. Tire 
Dealers Mutual Corp. are shown around-the-table at the U. S. Rubber Products, Inc., plant in Detroit; 
left to right, around the table, are H. N. Hawkes, general sales manager; R. E. Sheahan, Detroit fac- 
tory; J. E. Wright, Little Rock, Ark.; W. D. Mardick, Joplin, Mo.; F. H. McKenna, New York; C. L. 
Dorman, San Diego, Calif.; J. Bunn, Dallas, Tex.; A, H. Gould, Chattanooga, Tenn.; G. Eberhardt, Chi- 
cago; Charles Merz, Marysville, Calif.; Victor M. Shaw, Charlotte, N. C.; J. W. Brewer, Salt Lake City; 
Lloyd Suiter, Tacoma, Wash.; and L. D. Tompkins, vice-president, U. S. Tire Dealers Mutual Corp. 


Memorial Resolutions Pay 


Tribute to¥ Al C. Faeh 


| 


it was} 
|reason to believe that the city) 


Alert Tactics Keep 
Used Cars Moving 

CHEYENNE, Wyo.—A. H. 
Bitner, Inc., Dodge dealer 
for Cheyenne, has managed 
to keep used cars moving 
in fair shape during Jan- 
uary by staging a “no- 
finance - charge” sale, and 
concentrating on _ specific 
markets. The latter tactics 
revolve around going out 
after the business among 
prospects who have money, 
and pushing the cars that 
are in most demand. 

A typical one-column 
newspaper advertisement 
used by the company fea- 
tures a 1934 roadster for 
the ‘High School Boy: 
“Parents! Here’s a bargain 
in a car for your boy. Give 
him this roadster and save 
your car from being bor- 
rowed by the young swain 
for his festive flings .. .” 





‘Bantam to Hold 


| Open House at 
Butler Factory 


BUTLER, Pa.—-The American 
Bantam Car Co. will hold open 
house at the factory here Feb. 15 
| to allow the public to see how the 
|small Bantam “60” cars and 
| trucks are made. A large number 
of automotive editors are also ex- 
pected to be present. 

The plant of the American 
Bantam Car Co. is unusual in 
that it is believed the only auto- 
mobile factory in America where 
it is possible to stand in one spot 
and watch raw material enter the 
plant and at the same time see 
the completed cars rolling off the 
production line. A continuous 
daylight assembly line, capable of 
delivering a completed car every 
five minutes, provides straight- 
line* handling under one roof. 

It has been necessary to in- 
crease production of Bantam “60” 
panel and pick-up trucks and 
business coupes to 50 per cent of 
the factory’s total output, as 
against an initial estimate of 40 
per cent commercial car produc- 
tion, according to A. C. Olander, 
Bantam sales manager. 


Glen Buck Is Dead; 


CHICAGO.—Funeral services 
will be held here Saturday for 
Glen Buck, 61, former advertising 
manager of the Ford Motor Co., 
who died here Thursday. 

Mr. Buck, who headed the ad- 
vertising agency bearing his name, 
served as first advertising man- 
ager of the Olds Motor Works in 





| position with Ford. 


| 


Special to Automotive Daily News 
CHICAGO.—The high regard in 
which Al C. Faeh, general man- 
ager of the Chicago Automobile 
Trade Assn., and manager of the 
past four annual Chicago auto- 
mobile shows, was held was evi- 
denced this week in the form of 
numerous expressions of sympathy 
and of memorial resolutions 
adopted throughout the country. 
As previously reported, Mr. 
Faeh, known as_ the 
showman of the automobile indus- 
try,” lost his life on Jan. 28 at 
Chicago when a defective switch 
caused a street car to swerve 
from its course and crash into his 
automobile. With him was his 
sister-in-law, Miss Ruth Slawson, 
who also was killed in the acci- 
dent while both were on their way 


|}to work at CATA headquarters. 


| mobile 
meeting Wednesday 


| tribute to Mr. Faeh. 
| tion 


Directors of the Chicago Auto- 
Trade Assn. at a special 
adopted a 
paying high 
Similar ac- 
was taken by the Illinois 
Automotive Trade Assn. at its an- 
nual convention, marked also by 
memorial services, in Peoria 


memorial resolution 


| Friday. 





Ex-Ford Ad Manager | ! 





| 
| 


Received here earlier in the 
week were copies of tributes to 
Mr. Faeh by the directors of the 
Automotive Trade Assn. Man- 
agers and of the Cleveland Auto- 
mobile Club. The latter testi- 
monial recalled that while he was 
sales manager of that organiza- 
tion, Mr. Faeh brought member- 
ship up from the 5,000 to the 
50,000 mark. 

Following services at Chicago 


“master | 


Sunday, when the main floor and 
balcony of the chapel were filled 
ito overflowing, Mr. Faeh and 
Miss Slawson were buried at 
Cleveland, their former home, on 
Tuesday. 


Cosart Is Named 
Asst. Sales Chief 
Of Plymouth Div. 


DETROIT.—Appointment of 
Lee D. Cosart to the position of 
assistant general sales manager 
of the Plymouth 
division of 
Chrysler Corp. 
is announced by 
Harry G. Moock, 
Plymouth vice- 
president in 
charge of sales. 

Before his pro- 
motion, Cosart 
was regional 
manager for 
Dodge in the 
Chicago and St. 
Louis regions. 
In the new executive position at 
Plymouth, he will be in charge of 
all sales promotion activities and 
sales training work in the field. 


Cosart was a member of the 
original sales staff when the com- 
pany was launched in 1928. He 
was Plymouth district manager in 
Atlanta until 1930, when he trans- 
ferred to the Dodge division and 
became commercial car _ repre- 
sentative in the Columbus district. 


Lee D. Cosart 


A WARM RECEPTION awaited Harry Hartz, driver, when he 
reached Mexico City with a Chevrolet test truck, completing an inter- 
national run from Ottawa, Canada. Left to right: W. R. Hamer, 
General Motors of Mexico service manager; Patricio F. Healy, Mexico 


| City newspaperman; Ivan C. Dresser, manager, General Motors of 


Mexico; Stanley Reed, official AAA observer on test; J. B. Tyler, 
Mexico City sales manager, GM; J. E. Hill, company treasurer, and 


Hartz. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value-—(ADN 6-10-1933) 
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New York Show Dates 


oo the opening of the New York national show 
back to Nov. 11, which is two weeks later than last 
year, is a concession to some extent to those dealers who 
urged that new model introductions and shows be re- 
turned to January. There is every likelihood that the new 
date selected will be found most satisfactory by the time 
it arrives. It is possible even that many dealers who voted 
for the January date will be only too glad to take advan- 
tage of the stimulation to sales during the closing month 
of the year which the early announcements will provide. 
Actually, as we see the picture, at this time there is 
concrete evidence that a break is coming. Used car sales 
are running approximately 75 per cent of the same period 
a year ago with some companies reporting January sales 
above January last year. Manufacturers, dealers and the 
press as a whole are bending every effort to stimulate used 
car buying and it is logical to assume that additional 
factory assistance may be expected in the near future. 
The net result of this effort should be a greatly im- 
proved inventory situation throughout the dealer body 
during the next six months. By fall, then, most dealers 
would be in shape to make a new start. The fall show is 
timed more closely to announcements. If more manufac- 
turers refrain from the past bad practice of some who 
placed their cars in the field, and in some cases actually 
on sale, before the official announcement date, the timing 
of the November show next fall should be most beneficial. 


Looking Back 
F 


ORECASTS for the future are now taking on a rosier 

hue in spite of a jittery January which has just past. 
Looking back into 1937 the reports for that year are most 
heartening. New passenger car registrations reaching 3,- 
483,752 were the second highest in the history of the in- 
dustry and were exceeded only by the 3,880,000 registered 
in 1929. New commercial car registrations set a new all- 
time high with the total of 618,249. Had it not been for 
the sharp break in November, which reduced sales about 
20 per cent and continued downward until December sales 
were off 42.8 per cent, a new record might have been 
possible. In any case 1937 proved that ’29 was not a 
freak and its peak is possible again in the future. 


Farmer in the Dough 

ARM income during 1937 is estimated at $8,500,000,000 
against $7,920,000,000 in 1936. Leading off with trac- 
tors, the farm implement trade in 1938 expects to increase 
its take to $530,000,000 as compared with $409,000,000 in 
1937 and $458,000,000 in 1929. The previous record year 
was in 1920 when farm implement sales reached $471,- 
000,000. In spite of the present recession, the farm imple- 
ment makers know that the farmer is better than 
$500,000,000 richer than he was at the end of 1936. They 
have not reduced their projections but they have increased 
their advertising appropriation, through which they hope 
to win the farmers’ favor. Maybe it is an idea worth 


trying. 





By GEORGE M. SLOCUM 


" ISA 
ROTTEN 
EGG!” 


When I was a boy 
at the tender age 
of seven or eleven, 
or thereabouts, we 
used to go down to the old swim- 
ming hole in the Cass river, and 
doffing the three articles of cloth- 
ing which we wore, in the great- 
est possible haste, some one of us 
would shout, “the last one in is a 
rotten egg!” 

NOW, the announcement of 
Armistice Day, Nov. 11, 1938, as 
the definite opening date of the 
New York automobile show, 
makes me want to paraphrase 
the old cry and shout, “the first 
one out is a rotten egg!” I 
think that this would express 
the feelings of most manufac- 
turers and dealers alike of the 
first outfit this year to beat- 
the-gun by announcing and 
showing their 1939 models, 
weeks or months before the 
opening of the New York show. 

Eg ok oe 

ALL SORTS of alibis are being 
offered now for the dearth in sales 
of both new and used automobiles. 
Certainly most of us would agree 
that one of the contributing fac- 
tors at least was the bum start 
we got from the October dates of 


-|the show last year and the fact 


that 1938 models were being an- 
nounced, as I remember, early in 
September, and by the time the 
shows opened in New York and 
in other cities across the country, 
new models of many makes of 
cars were being driven in all 
parts of the country. About the 
only new thing the public could 
see by dropping their good cash 
at the box office was the show 
decorations and the parade of the 
feminine models. 
* * * 


I AM NOT the first one to 
suggest that what the automo- 
tive industry needs is a czar 
such as they have in the movie 
industry, in the person of Will 
Hays. If we had one, the 
probability is that the first code 
of ethics that he would insist 
upon would be a fair start in 
announcing models for the new 
year. No one questions the 
temptation to the manufac- 
turer, who for seemingly good 
but obviously selfish reasons, 
insists upon getting his new 
goods on the market first and 
therefore penalizes every other 
manufacturer and dealer in the 
business. But I think there are 
many who will agree with this 
humble scribe that the guilty 
manufacturer is entitled to no 
less an epithet than, “the first 
one out is a rotten egg!” 

ok * ok 

FROM THE OUTSIDER’S view- 
point it is apparent that there is 
no present means of holding the 
manufacturers in line. It has 
been tried and even pledges have 
been broken but it does seem as 
though this industry has out- 
grown its adolescent days and 
that we should be able to, face 
so obvious a problem with minds 
of mature judgment and appeal 
to the guilty offenders on the 
basis of purely good sportsman- 
ship. 

* cd * 

THE NOVEMBER DATES 
set will not meet with universal 
approval but we believe it is a 
good compromise, in the face 
of all conditions, because it is 
obvious that the New York 
show must precede the many 
shows across the country in 
order that they may be over 
before Christmas. If we are to 
have the fall show, then based 
on experience, an Armistice 
Day opening has been proven 
successful. Now, let’s make it 
a real showing of NEW prod- 
ucts which will attract the 
public to pay their admission 
as they did in the good old 
days.—G.MLS. 
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(one. WHISKER) 


Photo-finish 


In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 


are invited to use this space for voicing their 
Anonymous contributions will not be accept 


will be observed upon request. 


Appreciative 


“I am very glad for your in- 
terest as to when new cars should 
be announced. As one of the first 
subscribers to your paper, I have 
always appreciated your strides 
for bettering automotive retailing 
and dealer conditions.”—Elden E. 
Conrad, E. E. Conrad Motor Co. 
(Pontiac), Barberton, O. 


Finance Rates 


I have been reading accounts in 
your paper relative to the financ- 
ing of used cars, particularly as 
to the problem of adequate finance 
rates. 

The finance companies figure 
the security is not as good as that 
represented by a new car; hence 
the higher rate to compensate 
them for the greater risk. They, 
too, are well aware of the 
methods employed by most dealers 
in “selling” used cars to them. 

Then, I read about the used car 
problem here and there. 

There should never be such a 
thing as a used car problem, nor 
worry about finance rates on used 
cars. But there happens to be 
much worry about both and there 
always will be as long as the fac- 
tories indulge in Field-Day ac- 
tivities, which term characterizes 
their method of merchandizing. 


Find a dealer who runs his bus- 
iness along sound lines, and you 
will find no used car problem; 
nor used car financing problem. 

Therefore it seems to me a most 
opportune time for your paper to 
assist that multitude of dealers 
who are actually shooting over 
their heads continually; who, if 
you gave them a 1 per cent rate 
on used cars they would expect a 
% of 1 per cent per month rate, 
and eventually a % per cent rate 
or the same as charged on a new 
car. Education, along the lines as 
to what constitutes a presentable 
showroom, parts, and _ service 
foom; what constitutes a good 
personnel or organization, what is 
a good deal and what is a bad 
one, what constitutes a down pay- 


inions or ideas. 
but confidence 


ment and what does not; forget- 
ting about percentages, only in so 
far as it is used as a yard-stick in 
figuring expense of one depart- 
ment. And if you do this, you will 
show them the dangers to look 
out for, and they will be better 
dealers for themselves, but very 
poor dealers for the factories. 
Simply because if such a pro- 
gram as you would outline to 
them would be followed it would 
interfere with the Field-Day 
Activities of these passenger car 
manufacturers. 

I have been in the merchandiz- 
ing of Diamond-T Motor Trucks 
since 1928. Occasionally, I find 
myself with a high used truck in- 
ventory, but when I do, I seem to 
cut it down to where it belongs. 
I have no problem as to financing 
used trucks as we do most of that 
ourselves. We have practically no 
repossessions, nor past due pay- 
ments. And remember we sell 
trucks, not automobiles. So if a 
pleasant and profitable business 
can be made out of the truck 
business, surely no one should 
sing the blues when it comes to 
merchandising passenger cars; 
providing the factories will allow 
these dealers to conduct their 
business along the same sound 
lines as they conduct their own. 

Therefore, it seems to me, the 
only real problem confronting the 
poor automobile dealer today is 
that he is not allowed to conduct 
—F. R. Noonan, Noonan Motor 
Co., Sioux City, Ia. 


ATA Convention 


In spite of bad weather condi- 
tions down here (it was cold), the 
ATA had a wonderfully successful 
convention at Elliots Trailer Park, 
Corpus Christi. 

During the convention we or- 
ganized a drive for universal 
trailer laws in all states. 

Mrs. Wallace P. Welbanks of 
Duluth was elected queen at the 
convention.—Tom R. Keene, vice- 
president Automobile Tourists’ 
Assn., Texas Division. 





CRAG m at 
Protects 
CMa 


Yes, sir, the C.1.T. Budget Plan 
suggests “new car” to Mr. and Mrs. 
America because they know the Plan, 
they’ve used it, and they will turn to 
the C.I.T. dealer with confidence. 

Every car purchaser who proposes 
to buy on time is interested in the 
fact that there is a nationally known, 
friendly financing service available, 
offering him standard rates, easily 
figured in advance. 


And for you, Mr. Dealer, C.1.T. means 
a local office nearby where dependable 
information is quickly obtainable. It 
means tactful, on-the-spot purchaser 
credit investigation. It means im- 
mediate purchase of acceptable paper. 
It means efficient, friendly collection 
service—service that builds good-will. 

You do your customer and your- 
self a real favor when you finance 


the budget purchase through C. I.T. 


C.I. T. is the world’s largest independent sales financing institution, established in 
1908, and serving dealers and purchasers everywhere through 183 local branch offices. 


Commercial Investment Trust Incorporated + C.I.T. Corporation, New York, 
Chicago, San Francisco + Universal Credit Company + Canadian Acceptance 
Corp. Limited * Commercial Factors Corporation + William Iselin & Co., Inc. 
Meinhard, Greeff & Co., Inc. + National Surety Corp. * Subsidiary companies of 


COMMERCIAL INVESTMENT TRUST CORPORATION 
ONE PARK AVENUE, NEW YORK CITY 
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Increased Used Car Sales Shown in ADN Survey 


Dec. Parts Sales Decline 


15 Per Cent Under Nov.'| 


ber declined 24 per cent, from 140 
in November to 107; 


Parts and equip- 
during December | 


DETROIT. 
ment sales 


however, this | 


dropped 15 per cent under No-| is still 7 per cent ahead of De-| 


vember, according to the National| cember, 1936. Average 
Standard Parts Assn. _ Index. 
Eleven per cent under December,| registered 146 which is 10 per 
1936, the index declined to 114,| cent above the previous year. 

against 135 in November. Average; Original equipment shipped to 
monthly sales for 1937 were 6 per| vehicle manufacturers in Decem- 


cent above 1936. | ber showed a decrease of only 1 


monthly | 
sales of equipment for the year} 


| cember, 1936. The average monthly 

export shipments for the year 
1937 registered 128 or 28 per cent 
ahead of the previous year. 


DETROIT.—Appreciable in- 
creases in movement of used and 
new cars is reported this week by 
ADN staff correspondents in a 
cross-country survey of major | 
markets. 

Concerted drives on used cars, 
with dealers, factories and news- 


Key Men in Wis. Assn. 
To Discuss License Act 


MADISON, Wis.—Key officers 
of the various county groups of 
the Wisconsin Automotive Trades 
Assn., Inc., will meet with bank- 
ing commission representatives | , 
here Feb. 10 and 11 to discuss | Papers co-operating, is given credit 
progress made thus far under| for much of the upcurve. More 
state’s licensing act and to render | Ptimistic feeling, among dealers 


Replacement parts shipped to 
wholesalers in December regis- 
tered 96 per cent, a decline of 16 
per cent below November and 14 
per cent below December of 1936. | 
Replacement parts sales for the| 
year 1937 registered 122 which is 
just 2 per cent below 1936. 


Shop equipment § and 


1936. 


tools; November to 130 


per cent, from 208 to 206, but this 
is 16 per cent below December, 
1936. The average monthly sales 
index for the year is 248 which 
shows a 33 per cent increase over 


Export shipments for December 
| increased 5 per cent, from 124 in 
in December. 
pica to wholesalers in Decem-| This is 10 per cent ahead of De- 


advice in organization and man- | and the buying public alike, 
agement problems. | another factor. 

The first day’s session 
given over to the paid executive 
secretaries of the various county 
associations while the second day 
will be a general meeting of all | Boston 
county officers including the | By 
county chairmen of the various | Staff Correspondent, 
ee committees. BOSTON. — Automobile 


Following are concise 


| 
will be | 


spondents: 


Jim Sullivan 
ADN 
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LIGHTER IN WEIGHT 
LOWER IN PRICE 


NOW -so= the same factories that produce 
world-famous Mack trucks—comes a new 
14-2-ton truck—base price $985.00 for standard 
chassis F.O.B. factory. Rated at 12,000 lbs. gross’, it 
brings to the light-capacity field the rugged 
stamina for which Macks have long been famous. 
It's lower in price than any truck ever to bear 
the Mack name. It’s backed by 38 years of expe- 


MACK 


rience in building trucks of unrivalled quality. 
Here’s the new champion of the light-weight 
class—in reliability and economy! And here’s 
the opportunity-of-a-lifetime for responsible 
dealers to “cash in” on the vast new market 
created by this great new Mack! Write or wire 
for details now! 
MACK TRUCKS, 


*Includes chassis, body and load. 


INC. NEW YORK, N. Y. 


reports 
| of surveys made by ADN corre- 


dealers 


‘Dealer-Newspaper Drives 
Seen Strengthening Factor 


in Boston and suburbs report 
that sales of used cars in the past 
two weeks have been more 
encouraging than for some time. 
Dealers have been concentrating 
|on continuous campaigns of ad- 
vertising in leading newspapers. 

Washington’s birthday (Feb. 
22), for years the big opening 
campaign in spring sales, is ex- 
pected to rejuvenate interest in 
is | motor cars. Dealers will have dis- 
plays, aside from the usual new 
and used automobiles, featuring 
special programs costing several 
thousand dollars. The holiday in 
the past has always’ brought 
many sales, plus a large number 
| of prospects, and dealers here are 
confident the celebration’ will 
again this year. 


New Orleans 
By Gordon Hebert 
Staff Correspondent, ADN 

NEW ORLEANS, La.—New and 
ised car sales have shown a ten- 
dency to improve during the past 
week, especially the latter class. 
Extra strong efforts have been 
extended by most of the lots dur- 
ing the last few weeks to push 
used material and as a result of 
large radio spot and newspaper 
advertising and follow-ups to pro- 
gram aired over national hookups 
| by the manufacturers themselves, 
the sales volume has climbed 

‘teadily. There has likewise been 
| less tendency to push sales by at- 
tractive “extra inducements.” 
| In the new car field, dealers are 
more optimistic. The warmer 
weather has probably been the 
sutstanding stimulant to better 
interest since a week ago. All 
small-cost automobiles and trucks 
are in larger demand with one or 
two higher bracket machines do- 
ing better. 


Denver 
By I. R. Alexander 
Staff Correspondent, ADN 

DENVER.—Sale of used cars 
|during the past week increased 
in the local market, according to 
|Thomas D. Braden, secretary- 
| manager of the Denver Automo- 
| bile Dealers Assn. 

“Hundreds of used automobiles 
|of virtually all makes and rang- 
ing in types from last year’s 
models to those of several years 
back, have been moved by Den- 
ver dealers since the buying 
wave began last week.” Braden 
| said. 
| “The reasons for the buying are 
evident. Prices have never been 
lower; quality of the machines 
|offered for sale has never been 
better, since most of the cars 
|have been’ thoroughly _recon- 
| ditioned; financing rates are low- 
er than they ever have been.” 


Memphis 
By Clyde Grissam 

| Staff Correspondent, ADN 
| MEMPHIS, Tenn.—Automobile, 
truck, tractor and brake shops in 
the first month of 1938 have en- 
joyed a good trade. The higher 
class cars and the medium priced 
cars are moving well. Dealers 
expect business to show consider- 
}able improvement as spring 
draws closer. 

First of year trade in com- 
mercial cars has been very good. 





SALES 
ENGINEER 


Services available immedi- 
ately. Have over 300 con- 
tacts in truck, trailer, farm 
tractor, power shovel, and 
industrial machine _ indus- 
tries. Ten years attention 
given to these fields. Salary 
and commission basis. Box 
143, Automotive Daily News, 
527 New Center Bldg. 
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, BRINGS THE 
LION'S SHARE OF AUTO SALES IN CINCINNATI 


Now that March 31 is the end of the fiscal year forJobtaining license plates in Ohio, 
the 30 days preceding are the BIG “‘rush” season for automobile{dealersjin Cincinnati. 
March” 1937jsales of 18,028 new and used carsj and trucks,{for"’example, broke all pre- 
vious city records, and"exceeded sales for March, 1936, by afmargin of 576 units. 


This"year, for the first time," Kentucky and Indiana are also extending license”deadlines to March. 
So, if past history means anything, early]spring is destined to'witness bigger auto sales than ever 
throughout the entire length of the rich Ohio Valley area covered by the Cincinnati Times-Star. 


Experience proves the ability of the regular Thursday Times-Star Automobile Sections to bring 
you the “‘lion’s’? share of this early spring” business. ~ Automotive advertisers have consistently, 
each year for the last 10 straight years, placed |MORE advertising in the Times-Star than in 


any other Cincinnati paper. 
The Times-Star gives the automotive advertiser the GREATEST DAILY CIRCULATION AT THE 
the Times-Star, to do the 


LOWEST MILLINE RATE. You need the Times-Star, and ONLY 


complete selling job in Northern Kentucky, 
Southeastern Indiana and Southern Ohio. 


TROON, || LLL 


HULBERT TAFT, President and Editor-in-Chief 
NEW YORK: Martin L. Marsh, 60 E. 42nd St. CHICAGO: Kellogg M. Patterson, 333 N. Michigan 
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Duncan Cites Steps to Improve Car Financing 
Dro 


AAA Releuses Pus F nel Fi igures 
On Chevrolet Truck Trip 


DETROIT. — Official 
ures showed this week that the 
Chevrolet truck, in which Harry 
Hartz drove from Ottawa to 
Mexico City, established a fuel 
economy record of 67.04 ton miles 
per gallon. The unit is a 1%-ton 
stock Chevrolet model carrying a 
“payload” of 4,000 pounds of steel. 

W. E. Fish, manager of the 
Chevrolet commercial car depart- 
ment, released the official data, 
covering the 12-day period which 
began Jan. 14, and summarizing 
the log maintained by AAA Ob- 
server Stanley Reed, who is rid- 


AAA fig- 
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the truck covered 3,022.2 
miles between the two capitals, 
averaging 252 miles a day, and 
completing the journey in an 
actual driving time of 97 hours 21 
minutes. Average speed was 31.04 
miles an hour. 

It took 208.73 gallons of gaso- 
line, costing $40.46, to make the 
trip, which works out at a fuel 
cost of $.01339 a mile. The gaso- 
line cost per ton-mile was $.00289. 
These figures reveal the ton-miles- 
per-gallon figure of 67.04, based 
on the vehicle’s gross weight of 
9,260 pounds. 


that 


¢ 


| cost of the oil amounting to $1.07, | 


Fish said. Total cost of gasoline, 
oil, and lubrication, Ottawa to| 
Mexico City, was $43.84, for a/| 
total per mile cost of $.0145 and a | 
per-ton-mile cost of $.00313. 

Special interest attaches to the | 
results, in Chevrolet officials’ | 
opinion, by reason of the fact 
that the run was by no means | 
laid out to favor the truck. The 
first several hundred miles were | 
made through snow and near- 
zero weather, the intermediate 
stages through rain, with oc- 
easional stretches of mud, and the 
last 265-mile leg was a mountain- 
ous climb which necessitated 61 | 
miles of driving in second and| 
third gear. Hartz reported it only 
necessary to fall back on second | 
gear 10 times in the course of the 


| chairman of 


Daily News 
Definite steps to- 


Special to Automotive 


NEW YORK. 


ward the checking of the tendency 
| extended 


maturities and low 
down payments in motor car} 
| transactions are pointed out this 
week by A. E. Duncan, board| 
Commercial Credit 
Co., in a letter to stockholders. 


Declaring that the results of 
such steps, taken recently by ma- 
jor finance companies, are very 
encouraging, Duncan presented an 
analysis of motor lien time sales 
which shows sharp reductions in 
papers involving extended ma- 


op In Extended Time 
Paper Shown by CCC Head 


|tive conditions, there has de- 
veloped during recent years, es- 
| pecially during 1936 and 1937, a 
general lengthening of the aver- 
age maturities, as well as a low- 
ering of down payments, on motor 
and industrial lien retail time 
| sales notes,” Duncan said, The 
average maturity of motor lien 
retail time sales paper purchased 
by the company during 1937 was 
between 15 and 16 months. The 
acceptance of extended maturities 
and low down payments, with 
small monthly payments on new 
cars, slows up the sale of used 
cars, as well as new cars, through 


the inability of dealers to accept 
trade-ins freely. This condition, 
the stocking of new models with 
| dealers, and the present business 
|}recession explain the large 
|amount of motor lien wholesale 
| paper outstanding. 

“For the past several months, 
the executives of CCC, as well as 
| those of many other companies, 
have been taking definite steps 
to check this tendency by accept- 
ing a lesser proportion of tran- 
sactions with extended maturities 
|and low down payments. The re- 
sults of this program have been 
very satisfactory and encouraging 
as indicated by an analysis of 
motor lien retail time sales notes 
of the company purchased during 
the three months ended Dec. 31, 

1937, compared with the nine 
months ended Sept. 30, 1937. This 
analysis shows a _ reduction of 
85.80 per cent in the proportion of 
new cars financed with maturities 

over 24 months; and 32.69 per 
cent of the total with maturities 
over 18 months; 59.12 per cent in 

the proportion of used cars fi- 

nanced with maturities over 18 

months; and 4.36 per cent of the 

total with maturities over 12 

months; 62.44 per cent in the pro- 

| portion of new cars financed with 
| down payments less than 25 per 
cent; and 18.28 per cent of the 
| total with down payments less 
| than 30 per cent; 63.11 per cent in 
the proportion of used cars fi- 
nanced with down payments less 
than 25 per cent; and 46.02 per 
cent of the total with down pay- 
ments less than 30 per cent. ‘é 


entire trip, and third gear 63 | turities and low down payments. 
“AS a result of various competi- 


Oil actually consumed totaled 
2.92 quarts in 8,022.2 miles, the | times. 





ing the truck on its run. The 
“vital statistics” on the trip show | 
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HOLDS DOWN 
WEIGHT... 


WITH HIGH STRENGTH ALLOYS 


formula of news 

significance ...a formula’ which 

makes this magazine different from 

other magazines and gives it a useful place 

in the lives of intelligent people, an important 
place in the advertising world. 


we RE do we go from here new editorial 
. in government, in business, 

in palialen in labor, in foreign affairs, 

in science... in the great, significant 

movements of the day? 


Among the newer airplane en- 
gines is the 50 h.p. horizontally 
opposed Continental with four 
| cylinders, making it flat and rela- 
| tively small. One model of this 
engine is intended principally for 
|use on small training ships. In 
| this engine, the specific weight 
has been held down to a minimum 
by the use of high-grade ma- 
terials which provide the needed 
strength, rigidity, and resistance 
| to wear. Higher physical proper- 
| ties of such materials make it 
| possible to reduce the size and 


Out of this need for an authoritative interpreta- 
| weight of highly stressed parts 
without sacrificing performance 


tion of the news has been evolved Newsweek’s 
or life. It is of interest to note 


Tlewsweek : | that the cylinder block is made 


4 





In a world of swift and drastic changes, a mere 
recording of past events is not enough for think- 
ing men and women. They want not only the 
news but the meaning of the news. They want 
to know not only what’s happened but why it’s 
happened . . . and what it may lead to. 


Such a magazine naturally attracts forward-look- 
ing, substantial readers . . . people who care what 
happens tomorrow because they have a stake in 
the future . . . people of means who constitute 
the most active market for automotive advertisers, | 
for all advertisers of good merchandise and good 


services. Is Newsweek on your 1938 schedule? 


| from the high-grade Nickel cast 
iron so widely used by engine 
builders. The crankshaft is a 
forging of a 
special Nickel 
alloy steel. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N. Y. 


THE MAGAZINE OF NEWS SIGNIFICANCE 


SPECIAL NOTE TO AUTOMOTIVE ADVERTISERS 


Today, especially, your best market is among the top families, the intelli- 
gent families of more than ordinary buying power... the families that 
are not compelled to prune their expenditures to below the automobile- 
buying level. That's the market in which Newsweek's circulation is con- 
centrated. That's why Newsweek can do a real selling job for you in 1938. 
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lhe - fame leader 
... twice! 


For the second consecutive year, The Columbia Broadcasting System 


continues to lead in all three major phases of network advertising: 


Columbia, in 1937, carried the greatest dollar-volume of 


advertising of any network in the history of radio. 


Columbia, in 1937, was the choice of more of the coun- 


try’s leading advertisers than any other network. 


Columbia, in 1937, continued as the world’s largest radio 


network for the fifth consecutive year. 


Columbia leads in AUTOMOBILE ADVERTISING too! 


Columbia, in 1937, carried the greatest dollar-volume of 
automobile advertising of any network in the history 


of radio. 


Columbia, in 1937, was the choice of more of the coun- 
try’s leading automobile advertisers than use any other 
network—13 out of the 19 automobile manufacturers 
using radio advertising. Of these, 11 chose Columbia 


exclusively! 


Columbia, in 1937, carried a 54.2% increase in automo- 
bile advertising over 1936, which was a record-breaking 


year itself! 


The COLUMBIA Broadcasting System 


WORLD’S LARGEST RADIO NETWORK 





BOSTON.—Massachusetts auto-| 


mobile dealers, oil and accessory 
groups are getting ready to make | 
a determined fight against the| 
two-cent sales tax that has been 
recommended to, the legislature} 
by a‘recess committee which has | 
been studying problems to raise 
more revenue. 


There will be a meeting at 
Boston shortly at which plans 
will be made to request that the 
hearing be held in the large| 
Gardner auditorium of the state | 
house so that a large crowd may | 
have a chance to attend. 

Automotive organizations will) 
be asked to contact their mem-| 
bers so that the owners of| 
vehicles may be informed that | 





~ 


shapes of 


“Hot Patch” 
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‘Little Business’ Men Offer Program After ‘Riot’ 


Mass., Okla. Dealers Gird 
For War on New 2% Tax! 


the increased tax is just one more | 


levy on them when as a group 
they are now the highest taxed 
body in the state. With all the 


| bookkeeping needed it will cost 


the dealers large and small added 


overhead trying to keep track of | 


sales. 

OKLAHOMA CITY.—State mo- 
tor car dealers are organizing to 
demand relief from a new law 
which threatens to put a 2 per 
cent tax on the trade-in valuation 
of all used cars, Mar. 31, which 
is the deadline also for new li- 


| cense plates. 


A. R. Christy, secretary of the 
Oklahoma City Auto Dealers’ 
Assn., said 857 state dealers have | 


| nancial 


joined in the campaign for a 
| modification of the law. 

| He states dealers will appeal to 
|C. C. Brown, state tax commis- 
sioner, to modify a ruling by C. 
|D. Cund, attorney for the com- 
mission, 
will be subject to three charges: 
(a) for the auto license 
(b) for 
transfer, a necessary preliminary 
before making application 
1938 plates; and (c) for the 2 per 
cent excise tax on the cash value 
of the car. 

“This new law will prove a fi- 
strain on many dealers 
who have heavy stocks of used 
cars,” ren stated. 


Plans Selee Schioede 


MINNEAPOLIS.—R. R. Powell, 
sales training representative at the 
St. Paul-Minneapolis branch of the 
Ford Motor Co., 





|a series of training schools in this 


territory. 


Now you can replace any tire valve on 
any size of tube and make all sizes and 


repairs with one vulcanizer! 


The new 


Schrader Vulcanizer handles all tubes, from the smallest cycle to 
It’s rugged, too—built to last for years— 


the largest truck size. 


has no gadgets—no delicate parts to replace. 


It is not dependent 


upon electric current—has no wiring—no installation problems. 


When you start a cure it’s completed surely and quickly. 


The 


clamp of the vulcanizer distributes pressure evenly over the entire 


area of the work, to produce a thorough, feather-edge cure in ap 


proved factory style. 


Heat is applied the Shaler “Hot Patch” way. Each job has a 


fresh heat unit, assuring the exact temperature for a perfect job 


every time! 


Bring your tube repair department up-to-date with equipment 


that will handle more work for you. 


A. SCHRADER’S SON 


Division of Scovill Manufacturing Company, Incorporated 


BROOKLYN, N. Y. 


No. 9900 
1— 
2— No. 


No. 
Roughener 


*RH 


under which the dealers | 


plates; | 
a $1 certificate of title| 


for | 


next week will open | 


-8900 - A Vulcanizer 
15 RH* Valves 
—No. 25 RH* Valves 
35 RH* Valves 


By William Ullman 
to Automotive Daily News 
WASHINGTON. Administra- 
tion maneuvering over problems 
created by the current condition 
of industry and business, whcih 
some of the irreverent are be- 
ginning to regard as new deal 
shadow-boxing, continued this 
week, with tragic-comic accom- 
paniment. The highlights were 
furnished by what was officially 
termed a commerce department 
conference with representatives 
| of “smaller businesses,” but which 
newshawks promptly dubbed a 
confab of “little men,” who now 
have departed after having two 
not only busy but also disorderly 
| and raucous days. 
| Oddly _enough, 


} 
Special 





although they 


No. 8900 
8900 - A Vulcanizer 
No. 15 RH* Valves 
No. 25 RH* Valves 
No. 35 RH* Valves 
—No. 50 RH* Valves 


$4.25 —Roughener $5.00 


means with heat units 


Order Shaler ‘‘Hot Patches’? from your regular 


1. In the special 


source of supply 


2 WAYS TO BUY 


ly priced No. 9900, or No. 8900 


Vulcanizer Sets. 


Order the 
$3.25), plus 
heat units to 


SOLD BY 


ALL PRICES SHOWN ARE DEALER PRICES IN U. S. A. 


No. 


8900-A Vulcanizer only (price 
separate quantities of valves witn 
meet your particular requirements. 


LEADING AUTOMOTIVE 


SUPPLIERS EVERYWHERE 


\2 
a 
4 


Pe : 
fair trade laws to provide a more 
| consistent 


1D 


system. 





Buckley Renews Crusade 
| For Superhighway Network 


| represent a vital segment of re- 
| tail 


trade, automobile dealers 
were virtually unrepresented 
among the thousand delegates to 
the sessions. At least they did not 
make themselves vocal, perhaps 
because they did not get a chance. 
In any event the only reference 
to automobile selling problems 
was a proposal that the govern- 
ment bring about the junking of 
all motor vehicles reaching the 
age of eight years as a means of 
creating a replacement market. 
But like various other suggestions 
no debate on the plan was per- 
mitted and the idea was not in- 
corporated in the recommenda- 
tions presented to the white house. 


These recommendations, touch- 
ing automotive interests at sev- 
eral points, include: 

1 Thorough overhauling of the 
federal tax structure, includ- 
ing changes in the undistributed 
profits and capital gains tax laws. 
Abandonment of federal wage 
and hour legislation. 
Repeal or amendment of the 
Wagner Labor Relations act. 
Amendment of the Robinson- 
Patman and other so-called 


administrative policy 
and increased penalties for viola- 
tions. 

Reduction in banking restric- 
tions to permit easier credit 
small business concerns 
through the existing banking 


What Is Result? 

After the din of the riotious 
conclave of “little men” punctu- 
ated by howls and yowls and 
bodily ejection of some of the 
more objectionably vociferous 
participants, had subsided, official 
Washington tried to figure out 
what, if anything, had been ac- 
complished. Considered opinion 
was the tragedy of it overshad- 
owed the bizarre aspects of the 
bedlam, denoting the ineptness of 
the parley’s promoters to properly 
organize the presentation of small 
businesses’ ideas on what co-oper- 
ation with government can be 
made effective. 


Officialdom here found some 
comfort, in the midst of the “little 
men” fiasco, in advices that used 
car sales are at last showing some 
improvement in the east and mid- 
west, where turnover has been 
slow since the first of the year. 
The reports also described a more 


| satisfactory volume in the south, 


southwest and west. In some 
areas, officials are advised, deal- 
ers have reduced used car stocks 
to nearly normal levels. Most of 
the credit for livening up one of 
the most lethargic markets in the 
industry’s experience is given to 
dealer mark-downs and extensive 
sales promotion efforts in which 
factories, dealers and newspapers 
have co-operated. 
Renews Road Drive 

Sen. Robert J. Buckley, of Ohio, 
this week renewed his crusade 
for an $8,000,000,000 network of 
superhighways across the United 
States. Under his program three 
giant roads would link the At- 
lantic and the Pacific while six 
would run north and south. He 
proposes to make the projects 
self-liquidating through a bond 
issue to be guaranteed by the 
treasury but paid off through 
gasoline and highway taxes. 

The rumor flew around Wash- 
ington that a policy report by the 
leaders of the automotive industry 
who recently conferred here with 
President Roosevelt was about to 
be transmitted to the white house. 
Inquiry develops, however, that 
no time limit for this has been set 
and that the report on the in- 
dustry’s problems is not yet com- 
pleted. 

Despite adverse circumstances 
affecting many others, this was a 
good week for John L. Lewis. The 
United Mine Workers doubled the 
salary of the czar of the CIO, so 
now it will be $25,000 per annum. 





Motor Centers Found Str 


Saginaw To ps 


Cities With Only 3.4% Idle 


Special to Automotive Daily News | 

WASHINGTON. Cities and | 
counties which are centers of the 
automotive industry almost in- 
variably find it unnecessary to| 
dip as deeply into public treas- | 
uries for unemployment relief as | 
do other communities. This sig- 
nificant fact was established here 
this week by the Automobile 
Manufacturers’ Assn. through an 


New Power Head | 


For V-8’s Offered | 
By Federal Mogul 


DETROIT, — Thermo - Flow is 
the name of a new power head 
for Ford V-8 engines just an- 
nounced by the Federal Mogul 
Corp. The new head has several 
unique features which are said |} 
to aid both operating efficiency 
and eliminate cause of replace- 
ment due to heads cracking. 


The new head is solid, with no 
water jacketing and is cast from 
a special alloy which is claimed 
to have unusual heat dissipating 
qualities. This alloy contains con- 
siderable copper, when used with 
a copper gasket is claimed to be| 
immune from breakage due to 
over-heated motors or when the} 
radiator freezes. It is also said to 
enable instantaneous cold weath- 
er starting, and permit up to 20 
per cent higher compression ra- 
tios which should result in in- 
creased power and fuel economy. 


Because of its characteristics, 
the new head is also claimed to} 
practically eliminate motor “ping- | 
ing” even under severe load and 
speed conditions. The head is re- 
placeable with the standard heads | 
in 1937 and 1938 Ford motors with 
no major structural change in 
the engine and without special 
setting of carburetor or distribu- 
tor. Production will be under way 
in approximately two weeks. 


Okla. Board Sets 
Wage, Hour Limits 


OKLAHOMA CITY.—The state 
industrial welfare commission has 
completed regulations for mini- 
mum wages and maximum hours 
affecting about 300,000 salaried 
employes, by agreeing to orders 
for five industries, including the 
automotive industry. 


W. A. Murphy, state labor com- 
missioner, has announced orders 
for the industries will be made 
effective about April 11 for one 
year. They will be effective 60 
days after being mailed to em- 
ployers and the commission ex- 
pects to have them printed, form- 
ally approved and signed by 
Feb. 10. 

Automobile dealers, garage 
owners, service and filling station 
operators are included with por- 
ters classified as apprentices. New 
and used car salesmen and de- 
partment managers receiving $30 
a week or more are exempt from 
hour provision and outside solici- 
tors for motor hotels who receive 
minimum wage or more exempt 
from hour provisions. 


Special Gasoline Tax 


Held Invalid in Fla. 
TALLAHASSEE. — The special 


gasoline tax law applying to 
Okeechobee county has been held 
invalid in proceedings just com- 
pleted in federal court in Miami, 
according to W. P. Allen, as- 
sistant attorney-general. 

The law, Allen said, sought to 
divert gas tax money from road 
construction to repayment of 
$200,000 of courthouse bonds in 
Okeechobee. The suit was brought 
by Bessemer Properties, Inc., of 
Delaware. 





analysis of U.S. 
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Automotive 


unemployment 
census statistics. 

Out of 68 counties listed, 
percentage of population out of 


work or subsisting on WPA or| 


’ 


other “made” work, two in which 


motor vehicle manufacture is the | 
principal industry of their chief | 
bottom | 


cities stood at the very 
of the list. Two more ranked Nos. 
4 and 5 on the honor list and 
only two stood higher on the job- 
less roster than the national 
average for counties of more than 
250,000 population. 


Highest honors in this tabula- | 


tion go to Saginaw, Mich., where 
only 3.4 per cent of population 
were jobless or on relief work. 


| Flint, Mich., pressed closely be- 


ae . ———E 


hind with a percentage of 3.9. Bay 
City and Lansing, Mich., with 4.6 
and 4.7 per cent, ranked fourth 
and fifth, Racine, Wis., was No. 9 
with 5.1 per cent and Detroit No. 
16 with a percentage of 5.7. Other 
standings of automotive centers 


| were No. 18, South Bend, Ind., 5.9 
the | 


per cent; No. 42, Kenosha, Wis., 
7.5 per cent, and No. 45, Buffalo, 
N. Y., 7.7 per cent. 

The census was that conducted 


all over the country from Nov. 16 | 


to 20, and AMA comments: 
“These figures clarify the re- 
employment performance of the 
automobile industry up to the end 
of 1937. The subsequent decline 
in employment all over’ the 


relative burden of unemployment. 
However, the _ present 
found automobile cities 
more favorable positions 
meeting the problem.” 


in the 
for 


impact | 





DETROIT. 


a Dodge %-1-ton chassis with body 


|} and chassis conversion by Mont- 


pelier Mfg. Co., Montpelier, O. 
The new model provides ap- 


| proximately twice as much space 


for hauling bulky loads and is 
ideal for retail deliveries, accord- 
ing to Joseph D. Burke, director 


country may have affected the|0f truck sales for the Dodge di- 


standing of various localities in | 


vision of Chrysler Corp. 

Inside loading space dimensions 
are 108 inches long, 66 inches high 
and 66 inches wide. The driver 
has easy access to the interior by 
means of a large hinged rear door. 


Latest automotive | 
| product is a new urban panel de- 
| livery truck that is comprised of 
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ongest in Job Census 


New Urban Delivery Truck, 
| *A-1 Ton, Offered by Dodge 


A sliding front door between the 
driver’s compartment and the 
load space and double rear doors 
are available as extra equipment. 

The rounded front, fenders and 
body are made of strong automo- 
bile auto body steel. Front com- 
partment is spacious, the driver 
using a single bucket type seat. 
Sliding doors on both sides allow 
easy entrance and exit. Wind- 
shield is the divided type. 

The model’s 114-inch wheelbase 
gives it a short turning radius 
and decreased overall length 
which is said to make parking 
easy. The door steps are curb 
high. 


3 GRADES OF GASOLINE-—3 GRADES OF CAR PERFORMANCE 


GASOLINE BEING TESTED at the 
Ethyl! Motor Clinic. Three grades of 
gasoline are tested under the same con- 
ditions in a popular make of car. The 
results of tests like this prove that mod- 
ern cars have “3 Grades of Perform- 


ance.” 


Watch for the Ethyl Motor 


Clinic when it comes to your vicinity. 


HERE’S WHY POWER DEPENDS ON THE 
GRADE OF GASOLINE YOUR CUSTOMER USES 


You'd be surprised to hear some of the 
‘‘dizzy”’ ideas car owners get about their 
cars. They even expect top-grade perform- 
ance from low-grade gasoline. Here’s what 


a man can reasonably expect. 


Poor performance 


..and why: 


with ‘‘low grade’’ gasoline 


There is no anti-knock fluid (containing tetra- 
ethyl lead) in ‘‘low grade”’ gasoline. Power is 
lost because you must retard the spark to pre- 


vent *“‘knock”’ or ‘‘ping.”’ 


Good performance 


with ‘‘regular’’ gasoline 


Most regular gasoline has in it anti-knock fluid 
(containing tetraethy! lead). The spark can be 
considerably advanced for more power without 


“*knock”’ or *‘ping.”’ 


Best performance with 


gasoline containing “‘ETHYL”’ 


Gasoline ‘‘with ETHYL” is highest in all- 
around quality. It has enough anti-knock fluid 
(containing tetraethy! lead) so that the spark 
can be fully advanced for maximum power 
and economy without “‘knock”’ or ‘‘ping.”’ 


ETHYL GASOLINE CORPORATION, manufacturer of anti-knock fluids used by oil companies to improve gasoline. 





AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 5, 1938 


NO NEW CAR 5A! 


Of course there will be! Call off the sales- 
men, close the showrooms, stop the adver- 
tising—and still plenty of new car buyers 
will pound on your doors! For one thing 
there's Spring—the call of the open road, 
and all of that. A young man’s fancy turns 
to new motor cars as well as love! 


Then there's some automotive history 
that says so—and also adds, “keep on 


selling this Spring and roll up some real 


volume!” Look at these figures: 


Year New Car Sales 
mrs tc tl tl el tle 
ee 
xe 
Jee. © «© @ « te CO 


Automobile figures from R. L. Polk 


1930 followed three very good years—and, 
if our memory serves us, followed some 
sort of a recession in the fall of ‘29. Yes, 
1930 is an interesting year; let's look at it 
a little closer: 


New Car Sales 
180,094 
211,645 
298,824 
357,064 
345,031 
260,861 


. 1,653,519 


Month 
January . 
February 

*March 

*April 

*May 
June 
Total 


The three months starred—March, April 
and May-—accounted for 1,000,919 new car‘ 
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THE CROWELL PUBLISHING CO., 250 PARK AVENUE, N. Y., PUBLISHERS OF COLLIER’S 


+ THE AMERICAN MAGAZINE * WOMAN'S HOME ¢ 
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ES THIS SPRING? 


sales; 61% of the volume for the first half 
of the year; 38% of the whole year’s sales! 
The years 1935, 1936, and 1937 brought 
more than 9,600,000 new car sales—very 
close to the 1927, 1928, 1929 three year total. 
So according to precedent, there should 
be about 1,000,000 new cars sold in March, 
April, and May of 1938—a very sizeable 
chunk of business, worth going after! 


* * * 


Incidentally, you went after it in 1930. 

Automobile manufacturers spent more 
than $13,000,000 in the national magazines 
in 1930: 


—spent 60% of their magazine adver- 
tising in the first six months which 


produced 63% of the 1930 sales! 


—spent 33% of the year’s magazine ad- 
vertising in the three Spring months which 
brought 38% of the year’s sales. 


You'll have to go after sales this Spring, 
too, if you want them. A lot of people are 
going to buy new cars—yours or some 
other make. 


And don't forget that one place where 
they turn to look ‘em over is COLLIER’S. 


Collier's has a circulation of more than 
2,600,000 copies, and an audience of 
younger people who want more, can af- 
ford more—the Number One Prospect list 
for new cars in this country! 


Collier's the Active Market 
ill 


MPANION - THE COUNTRY HOME MAGAZINE + THE LARGEST MAGAZINE AUDIENCE IN THE WORLD .. . MORE THAN 9,400,000 CIRCULATION 
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Chrysler Begins Drive to Improve Reconditioning 


Series of 56 Clinics Set for 
Dealers Throughout U. S. 


DETROIT.—Opening gun in a 
campaign to furnish Chrysler 
dealers with the most modern 
methods of reconditioning their 
used cars was fired last week 
when the first of a series of 56 
reconditioning clinics was held in 
Chicago. The campaign is under 
the direction of T. W. Moss, gen- 
eral service manager for 
Chrysler Corp. 

“Appearance in used cars 
more important than ever be- 
fore,” declares Moss. “Used car 
buyers are more discriminating 
than ever. Used car ratios have 
increased with the increase in 
new car sales and dealers are in a 
more competitive position than in 
the past. In order to sell quickly, 
used cars must have a good ap- 
pearance as well as mechanical 
excellence. 

“In the past reconditioning used 
cars was a long drawn out and 
expensive process for the dealer. 
However, modern equipment has 


been made available to dealers, | 


through the use of which used cars 
may be put in the pink of condi- 
tion cheaply, rapidly and effi- 


Williamson Made 
Fort Worth Car 
Trade Assn. Head 


FORT WORTH, Tex. — Frank 
Williamson, Frontier Pontiac Co., 
has been named president of the 





the | 


is | 


| shown 





| moved in 


Fort Worth Automotive Trades | 
Assn., it is announced by Ted | equipment. 


Kolp, manager. 


a : | 
ciently. It is to demonstrate new | 


modern reconditioning methods 
that we are staging our present 
series of meetings. 

“As part of an experimental 
set-up a demonstration was staged 
for nearly 1,000 field men of the 
Chrysler Corp. recently in De- 
troit. 
modern new tools now available | 
for reconditioning work and their 
use was explained. The equipment 
included a steam cleaner 
which, by means of a cleaning 
compound and steam forced un- 
der pressure to the hose, can 
clean every trace of dirt and 
grease from a used car in about 
45 minutes. 

“Next a hydraulic body-fender- 
frame wreck unit was _ shown. 
This consisted of a complete set 
of tools, dollies and spoons with | 
the proper contours, angles, off- | 
sets, shape weight and leverage | 
to get behind all inner construc- | 
tion and do body repair work | 
properly and quickly. This unit is | 
also designed to handle frame 
straightening jobs. 

“An are welding outfit which is 


practical for repairing sheet metal, 
|}cracked motor 


blocks, cylinder | 
heads, scored cylinders and so} 
forth was demonstrated. This | 
unit has many advantages over 
the usual torch welding. Danger | 
of distortion and warping are | 
minimized and no preheating is 
necessary. A damaged piece of 
metal may be cut out and re- 
a fraction of the time 
required with other 


and cost 


“The next modern recondition- 


Clarence Kraft, Clarence Kraft ing tool displayed was a recently 


Motor Co., 
president of the association; A. 
P. Mitchell, A. P. Mitchell Auto 
Co., second vice-president; V. N. 
Parris, Mastin-Parris Motor Co., 
secretary and treasurer. 

Directors are Williamson, Kraft, 
Mitchell, Parris, O. B. Smith, 
Ernest Allen, Foster P. Jennings, 
and Sanford Webb. 


| 


becomes first vice-| developed solder spray. Use of | 


this tool makes it unnecessary to | 
remove upholstery, hardware and 
glass in repairing dents on doors | 
and other parts of the car body. 
In the case of a large dent a} 
quarter-inch hole is punched in 
the metal, a hooked rod is in-| 
serted, the metal is pulled out. | 


The hole is then filled with a 


PUTS YOU IN THE 


|ers and bodies also was shown. 


Se 


These men were shown the | * 


BEFORE AND AFTER. Demonstrator in clinic last week which 


began Chrysler’s campaign to acquaint dealers with all available am- | 


munition for reconditioning used cars. Bottom shows the other half 
of the car after it was reconditioned at the clinic. 


Booklet Outlines 
Selling Points of 
Car Upholstery 


piece of asbestos and soldered in | 
an amazingly short time. An air 
hammer which eliminates most of | 
the wearisome finishing work in- 
volved in repairing damaged fend- 


“One of the most interesting | 
items demonstrated at the Chrys;| NEW YORK.—Striking at one 
ler clinic was & new P of the most neglected points in 


| ® g i 

| cleaning upholstery and trim ma | new and used car selling, a new 
| booklet issued here this week by | 
|L. C. Chase & Co. is designed to} 


terial. This was a vacuum cleaner 
with a 52-inch water lift. This 
cleaner draws dust from mohair, | —",~". ia : 
or any other fabric dry or wet. It | eee ae car in- 
dries the wet material by drawing | ~~ 
the water out of the cloth and de-| Pointing out the facts that 
positing the water and dirt in the | feminine influence is felt in the 
container. The cleaner can in-| Sale of 85 per cent of all auto- 
stantly be transformed into a| mobiles and that “the first thing 
blower to further dry trim after | @ prospect will do is open the 
cleaning.” | door of the car,” the booklet out- 


During the demonstration an lines the salient details about the 
actual car, appraised in its or- | 2utomobile’s most important in- 
terior item—its upholstery. 


iginal condition at $120, was re-| 
The following are characteristic 


conditioned at a cost of about $20, | 
and then reappraised by the same | 
appraiser at $165. brochure: 


Mechanical features 


woman’s language. 


car turnover. Upholstery is often 
the index by which a prospect 
judges the previous care given 
the car. 


| tions generally asked concerning 


points established by the Chase 
in a car | 
mean little to most women. When | 
you talk upholstery, you talk a | 


Quality upholstery speeds used | 


The brochure lists typical ques- | 


‘Oil Tax Revenue 
| Hits Record High 


Of $1,312,000,000 


WASHINGTON. —The petroleum 


| tax bill, paid by the industry and 


its customers, 
high of $1,312,935,361 
increase of more 
1936 by 


| lected in 


reached 
in 1937, an 
than 
|cent over the $1,180,876,256 
the federal, 


a record 


10 per 


col- 


| state, and local governments, ac- 
| cording to preliminary estimates. 

The bill is estimated as follows: 
State gasoline taxes..$ 755,000,000 


Federal gasoline tax. 
Real and personal 
property taxes 
Income taxes, federal, 
state and local 
Lubricating oil taxes, 
federal and state... 
Severance taxes, state 
and municipal 
Federal pipe line tax. 
Federal import taxes 
on petroleum and its 
products 
|Capital stock tax.... 
Municipal gasoline tax 
Registration fees and 
licenses for tank 
trucks and other 
motor vehicles ..... 
| Staté inspection fees 
and drilling permits 
Corporation fran- 
chises and mercan- 
tile licenses 
| Federal and state ex- 
cises on the indus- 
try’s trucks and 
other vehicles 
Federal taxes on tires 
used by the industry 
State taxes on other 
petroleum products. 
Federal tax on crude 
oil processed 
State sales taxes on 
the industry’s 
trucks, automobiles, 
and accessories..... 
Federal taxes on parts 
and accessories for 
trucks and automo- 
biles used by the 
industry .... 





Total 


203,025,380 


137,850,000 


90,000,000 
34,346,590 
38,500,000 
12,304,203 


7,300,000 
7,000,000 
5,000,000 


5,500,000 


5,300,000 


4,000,000 


2,650,000 


2,200,000 


1,666,313 


967,375 


202,500 


_.. .$1,312,935,361 
2 Promotions Made 

By Timken Roller 

CANTON, O.—R. A. Sanguinetti 


has been appointed western divi- 
sion manager of the Timken Rol- 
ler Bearing Co. He was formerly 


| district 


manager of the service 
company on the west coast. 


P. T. Ancarrow, formerly head 


of the Atlanta service branch has 
been appointed Atlanta division 
manager in charge of the south- 
eastern territory. 


= AU-TO BED 
Is a 
Sensation 


It is the greatest single sales 
promotion feature ever offered 
to the automotive trade. Pur- 
chase one today. Place it in 
a car in your and 
watch it attract the crowds. 
Its sales will amaze you. 
Take advantage of its new- 
ness. Order now. Au-To 
Bed helps sell used cars. 


Adjustable to fit most all 

cars with a built-in trunk. A 

sagleas i that fits in 

back of front seat to the 
over 

with a high 


mohair upholstery and answers 
them, in addition to outlining the 
principal selling points of quality 
upholstery. 





BANTAM 


BUSINESS! 


And Bantam’s Economy— 


“up to 60 MILES ON A GALLON’— 
gives you the best selling story of 1938! 


Bantam helps pay your overhead 
because it requires no extra sales room, 
sales force or service crew—rarely 
a trade-in—and gives you a big new 
market for your new and used cars. 


fAlmetica s ONLY Economy Car 


WIRE OR WRITE 


AMERICAN BANTAM CAR COMPANY - BUTLER, PA. 


WL 


spare tire, 
grade felt mat- 
spring and 
you a level 


@ $27.50 Price 
complete with 
Spring and Felt 
Mattress. 


LIBERAL DISCOUNTS 
FOR 
DISTRIBUTORS AND 
DEALERS 


TOURIST EQUIPMENT COMPANY 
AU-TO BED 


Milwaukee, Wis. 


Creator 
o 


161 W. Wisconsin Avenue - - 
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N. J. Assn. to Push Bills Providing | Car Tax Relief 


Committee Will Investigate 
Dealer Licensing Proposal 


vy Ne 
Peanain by 


Sf alto Automotive Dail 

TRENTON, N. J. 
the New Jersey legislature of 
eight bills providing tax relief | 
to motorists and seeking means} 
of eliminating various automotive 


trade evils is included in the cur-| 


rent program of the New Jersey 
Automotive Trade Assn., 
ing to announcement here 
semblyman F. Stanley Bleakly of 
Camden. 

The proposed legislation pro- 
vides: Reduction of driver’s li- 
cense fees from $3 to $2 for the | 


Hobbins Is Named 





accord- | 
this | 
week by its president, former As- | 


initial permit and $1 for annual 
renewal; establishment of a more 
equal fee basis for issuance of | 
auto registrations by enactment 
of a flat annual $10 fee for all 
passenger cars replacing the| 
present 40 and 50 cent assessment | 
based on motor horsepower; 
duction of the state gasoline tax 


from 3 cents to 2 cents a gallon; | 


extension of license and registra- 
tion expiration date from Decem- | 
ber 31 to March 1; appointment | 


| of legislative committees to study | 
financing | 


insurance rates, car 
costs and the advisability 
censing car dealers. 


of li- 


Bleakly also announced the as- | 


| sociation plans to seek passage in 


re- | 


regulating used car lot operations, 
similar to an ordinance adopted 
in Camden; and to effect arrange- 
ments with dealers to close show- | 
rooms and shops on Sunday. Op- 
position to highway fund 
sion also included in 

sociation’s program. 


is the 


|Pontiac Parts Dept. 


Gets Added Space| 


PONTIAC. — To insure prompt 
handling of replacement parts, 
more than 80,000 square feet of 
floor space has been added to the 
| parts and accessories department 
at the Pontiac factory, 
total of 245,000 square feet of 
floor space devoted to this depart- 
| ment, according to J. H. Otis, 
| parts and accessories manager of 
Pontiac Motors. 


| Office space has been enlarged 


making a} 


‘Ford Bouts Haul 375 000 
More Tons in ’?37 Than 36 


diver- | 


as-| 


DEARBORN. — Vessels of the , lon 
| Ford Motor Co. fleet carried 375,- 
000 more tons of company cargo 
| during the 1937 navigation season 
than they carried in 1936, it is 
announced. 

A total of nearly 3,000,000 tons 
| of cargo, not including 18,000,000 
feet of lumber, were shipped to 
the company’s big Rouge plant 
here by the Ford fleet or taken 
away to assembly branches. 

More than half the cargo was 
coal, of which the company uses 
about 6,000 tons a day. This is 
shipped by rail from Kentucky to 
Toledo, O., then to the Ford plant 
by water. 

Iron ore accounted for 661,000 








| municipalities of local ordinances | considerably. 
Asst. Sales Head | 


Of White Motors 


CLEVELAND.—Filling a 
ly-created post designed 
strengthen the company’s 
position in 
field, E. F. Hob- 
bins, New York 
City district 
manager for the 
White Co., has 
been appointed 
assistant gen- 
eral sales man- 
ager for White 
with headquar- 
ters in the 
Cleveland home 
office, J. N. 
vice-president in charge 
announces. 


new- 
to 
sales 


E. F. Hobbins 


Bauman, 
of sales, 

Simultaneously, Bauman also 
announced that V. W. Fries, as- 
sistant district manager at New 
York would take over the job va- 
cated by Hobbins. 


Hobbins joined the 
ganization in 1924, 
salesman in Newark until the fol- 
lowing year when he established 
his own dealership in Somerville, 
N. J., under the name of the In- 


White or- 


ter-County Motor Corp. In 1926, | 


he purchased a line from the 


Somerset Bus Co. which ran the} 


21 miles between Somerville and 
High Bridge, N. J. 

A year after selling out his bus 
interests, he returned to White as 
assistant district manager at New 
York City, finally was named to 


the district managership, a post | 


which he held until his present 
appointment as assistant general 
sales manager at Cleveland. 


GMC Fleet to Aid 
Fair Construction 


NEW YORK.—A fleet of 100 
GMC trucks has been designated 
to transport the 9,000,000 cubic 
yards of earth from Riker’s Island 
that will make North Beach Air- 
port, near the New York World’s 
Fair site, the largest airport in 
the world. 


The trucks weigh 3,500 pounds 
each and are capable of carrying 
loads of 7% to 10 tons. 


The addition of 258 acres of 
new land to the present area of 
103 acres involves primarily the 
movement by the trucks of the 
9,000,000 cubic yards of earth from 
Riker’s Island, which is 2,280 feet 
north of the port, where Flushing 
Bay is an estuary of the East 
River. Transportation of this huge 
volume of land will be made over 
a trestle linking the island with 
the airport. 


GM Engineer Named 
To Head Detroit DPW 


DETROIT.—Henry E. Beyster, 
54, for the last 18 years in charge 
of construction and maintenance 
for the Fisher division of General 
Motors, has been appointed De- 
troit’s commissioner of public 
works by Mayor R. E. Reading. 


the | 


served as a| 








never been a car with the sales appeal of this new Cadillac 


CADILLAC-LsSA 
DEALERS 


HAVE A SENSATIONAL NEW car... THE 


long tons of the total cargo. About 
half of it came from the Ford 
Blueberry mine in the Marquette 
range in Michigan. 

The company’s four canal boats 
and some of its 13 barges handled 
most of the finished parts that 
were shipped by water to assem- 
bly branches. 

Some of the barges remain in 
use even after the navigation sea- 
eon is brought to an end by ice in 
the lakes. Late in the season they 
are loaded with parts and sent to 
Chicago and Buffalo, where they 
tie up at the assembly plants to 
serve as parts storage warehouses 
during the winter. 


ADILLAC-LASALLE dealers enter their peak selling season reinforced 


by a revolutionary new car, the Cadillac “Sixty Special.’ 
y y y ©P' 


” There has 
“Sixty 


Special”—a car that combines bold strokes of inspired design with 


eager, spirited performance and unduplicated riding comfort. 


“Sixty Special” 


more conventional mold, the “Sixty 


And that isn’t all! In addition to this precedent-breaking Cadillac 


there is an amazing new Cadillac “Sixty.” 


? 


In slightly 
” delivers the most brilliant per- 


formance of any American stock car, save only the Cadillac Sixteen. 


And the new “Sixty” is the LOWEST PRICED car to bear the famous 


Cadillac name! 


From every sales angle these two new Cadillacs represent a new and 


tremendous profit-making opportunity for Cadillac-LaSalle dealers! 


For now— 


more than ever before, Cadillac offers the most profitable 


coverage of the fine-car field! Why not investigate? Your inquiry, of 


course, will be held in complete confidence. 


CADILLAC 


MOTOR CAR 


GENERAL MOTORS SALES CORPORATION 
DETROIT, MICHIGAN 


2860 CLARK AVENUE 


DIVISION 





1 


1937 Used Car 


Sales 


Set Record in Frisco 


Special to Automotive Daily News 

SAN FRANCISCO. Although 
the used car picture did not 
brighten perceptibly here during 
December, the month’s sales rec- 
ord was sufficient to bring the 
1937 total to a new all-time high 
of $7,686,967, according to figures 
submitted by 34 firms to the Mo- 
tor Car Dealers’ Assn. 


The former mark, $7,635,630, 
was set in 1936. The total in 1929 
was $7,096,659. Unit movement 
during the year was 26,222, 
against 26,596 during 1936, the 
record year. 


Sales during December slipped 


Gold Star Driver 
Club Enrollment 
Boosted to 20,000 


CHARLOTTE, N. C.—More than 
20,000 drivers have qualified to 
become Gold Star Drivers, a 
“better driver” movement spon- 
sored by the Carolina Automobile 
Assn., according to J. H. Monte 
CAA secretary. 


Chief purpose of the organiza- 
tion, which was formed in 1930 
and is now expanding nationally, 
is to “develop a sense of indi- 
vidual responsibility by encourag- 
ing careful driving and recogniz- 
on driving records,” Monte 
sald. 


Any individual who can qualify 
may become a member of the 
Gold Star Drivers of America if 
he has driven one year or more 
without an accident for which he 
is responsible and provided he has 
not been convicted for careless 
and reckless driving, driving while 
drunk, or being a “hit-and-run” 
driver, Monte said. 


New Labor Bill 
Offered in N. J. 


TRENTON, N. J.—A “State La- 
bor Relations Act” placing defi- 
nite responsibilities upon labor or- 
Zanizations as well as employers 
was introduced in the New Jersey 
legislature here Monday by Sena- 
tor Arthur F. Foran, Hunterdon 
County Republican, who believes 
his proposals would do much to- 
ward eliminating the causes of la- 
bor unrest. 

Creating a three-man commis- 
sion and directing that unions 
must incorporate to become legal 
bargaining agencies, the proposed 
Foran act is in sharp contrast to 
several other pending labor bills 
here of the so-called “Little Wag- 
ner Act” type, imposing little or 
no responsibility on labor unions. 

Labor organizations would be 
required by the Foran bill to keep 
on deposit in a New Jersey bank 
a sum at least equal to 25 per 
cent of its gross collections from 
members in the 12 months preced- 
ing. Persons found guilty of in- 
terfering with any agent of the 
commission would be liable to a 
fine of $1,000, imprisonment for 
three years or both. 

The rights of labor to organize 
and bargain collectively are fully 
guaranteed by the bill, provided 
its regulations are observed. 


Canada Rubber Official, 


R. P. D. Graham, Dead 


TORONTO.—Following a period 
of failing health for the past two 
years, R. P. D. Graham, export 
and traffic manager of Goodyear 
of Canada, died Jan. 18, after suf- 
fering a collapse. He was 63. 

Mr. Graham, a native of Hamil- 
ton, Ont., joined the company in 
1911 shortly after Goodyear took 
over the small plant at Bowman- 
ville, which grew to be the largest 
rubber company in the Dominion. 
Starting as assistant to the sales 
manager in the tire division, Mr. 
Graham organized the export de- 
partment in 1916. 


, Sharply under November, with 
movement of 1,435 units, valued 


vious month, and 1,863 units 
valued at $552,739, during Decem- 
ber, 1936. Average value was 
higher, however, with $313 in De- 
cember, against $301 in November 
and $297 during the previous De- 
cember. 

Inventories during December 
rose to the highest point since 
August, but remained consider- 
ably under December, 1936. At the 
end of the month 2,782 units, 
valued at $1,096,208, were on hand, 
against 2,464 units, valued at 
$994,793, at the end of November, 
|and 3,619 units, valued at $1,342,- 
| 694 at the end of December, 1936. 
Average value at the end of De- 
cember was $394, against $403 at 


at $449,466, against 1,955 units, | 
valued at $590,219, during the pre- | 








eee ee 











the end of November, and $371 
at the end of December in 1936. 

Percentage of loss on sales 
price dropped sharply, being 25.87 
during December, against 33.88 
during November. Loss during the 
previous December was 24.91. 

During the month’ dealers 
junked 83 cars, as compared with 
133 in November and 208 in De- 
cember, 1936. 


Va. Considers Spiers 


Overload Truck Bill 
RICHMOND, Va. (UTPS).—The 
house of delegates has advanced 
to third reading the Spiers over- 
load truck bill in a form which 
would leave the overload provi- 
sion at 160 per cent of licensed 
capacity, as under present law, 
but limit the maximum load to 
four times the manufacturer’s 
rated capacity of a truck. 
The bill, as originally intro- 
duced, would have reduced the 
overload allowed from 160 to 100 


per cent of licensed capacity, and | 


thus would have necessitated 
truck owners seeking to carry 
maximum loads taking out li- 
censes in the higher brackets. 
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GM Plants Set 


Best Safety 


Mark in History During ’37 


DETROIT. — General Motors 
Corp. reports that 1937 was the 
best year in history for the safety 
of its plant employes. 


Working more than 384,000,000 
man-hours last year, 
met with only 5.15 lost-time acci- 
dents for every million hours 
they were on the job. The sever- 
ity of accidents was reduced to 
.652 days lost for every thousand 
hours worked. 


In establishing the new safety 
record, General Motors officials 
cited the continuous progress in 
safety work so that the frequency 
of accidents is now approximately 
one-fourth of the rate existing in 
1929. It also has been accom- 
panied by a marked reduction in 
time lost due to accidents. 


Eighty-one plants in the United | 


States and Canada are repre- 
sented in the safety figures. The 
1937 record was made despite an 


IF YO 


Pontiac you know what a great selling 


Shift is. 


tant advancement, here 


finest demonstration 
had. 


changing is faster. 


employes | 





If you haven't investigated 
‘s a quick picture of the 
feature 
Safety Shift doubles driving ease. 
You can keep both hands 


increase of more than 10,000,000 
hours worked over 1936, and com- 
pares with a figure of 13.57 acci- 
dents per million hours worked 
for all industry generally, as re- 
ported by the National Safety 
Council in 1936. The industrial 
severity rate for the same period 
was 1.64 days lost for every 
thousand hours worked. 

Partial credit for the General 
Motors safety showing is attrib- 
uted to the nation-wide contest 
sponsored during the first six 
months of 1937 by Alfred P. 
Sloan jr., chairman of the board, 
in which 8,000 foremen were en- 
rolled in the drive on accidents. 
At the conclusion of the cam- 
paign, Sloan awarded radios to 266 
of these foremen who had made 


|the best contribution toward re- 


ducing accidents, eliminating in- 
dustrial hazards, promoting safety 
education and good _ industrial 
housekeeping. 


HERES A MONEY MAKING 


THE ONLY LOW-PRICED CAR WITH 


SAFETY SHIFT cear controt 


HAVE LOOKED over the new, low-priced 


help Safety 
this impor- 


ever 
Gear 


dealers have 


always near the wheel and both eyes always on 
the road. Safety Shift clears the front floor. You 
can enter and leave the driver’s seat from the 
right as easily as from the left, and three passen- 
gers can ride in front in comfort. Safety Shift is 
entirely mechanical. There is nothing to get out 
of order, and nothing new to learn about driving. 


What’s more this newest, simplest, 
easiest remote control shift is the low- 
est-priced as well— *optional equipment 


for only . 


10 


® ProsreR WITH 





Jersey Dealers Planning 
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Equipment Index Off. 


| 


Spring Automobile Show 


Special to Automotive Daily News 

JERSEY CITY,'N. J.—This | 
year’s annual spring automobile | 
show is already being talked 
about by Hudson county automo- 
bile dealers. To be held at the 
Armory here February 21 to 26, 
rather than at Columbia Park as| 
in former years, the annual Hud- 
son county spring auto show has| 
engaged larger quarters because | 
of an anticipated rush in business | 
at that time. 

Larry Ambrosino, A. C. Chevro- 
let associate and booster for the 
show, stated: “we surely will need | 
all the space available at the 
armory for the show we are} 


| the new 
near.” 


“ 


out, because of fear of the “re- 
cession... “Now that confidence is 
returning and the economic clouds 
are clearing away,” he said, “these 
people will be eager to inspect all 
the new motor cars, and will wel- 
come the opportunity to attend a 
show where all leading cars may 


| 


| be viewed. 


“Still another reason for the} 
spring auto show,” he continued, 
“is that many people like to order | 
car when springtime is 


Besides the leading makes of | 
cars there will be other attrac- 
tions at the show. Visitors to the | 
show will get awards valued at| 
$3,000, according to an announce- | 


to the purchase of any other car. 

Dealers laboring for success of 
| the show include: Douglas East 
and Max Siebelts of Studebaker; 
Max Stadfelt of Hudson-Terra- 
plane; A. R. Southworth of Buick; 
Ike Kassell of Cadillac; Sam Ross 
and A. Doane of Graham; Fred 


Fuller, William Arendt, J. Baer, | 
| William Kundert, J. Sarnella and | 


J. Bugni of Nash; Tony Ghio and 
F. Foster of Pontiac; James 
Matera and Louis Ascinoe of De 
Soto; A. Charles Dunbar and Jo- 
seph Holsey of Oldsmobile; 
nold Rosenfeld of Willys; Lester 
Radigan and Edward Wiskiden- 
sky of Packard; Charles Holsey, 
Larry Ambrosino, Neal Stuart, 
William Hufnagel, Charles Dun- 


| bar and George Laessig of Chev- 


rolet, Al Zubalsky of Chrysler and 
Plymouth and dealers for Hup- 
mobile and Bantam automobiles. 

To allow ample space for show- 
ing models, the committee has in- 
formed dealers only 100 cars can 


| in 
Ar- | 


|}turers for original 


MEMA Report Shows 


NEW YORK.— According to 
manufacturers reporting their 
monthly business figures to the 
Motor and Equipment Manufac- 
turers’ Assn., shipments declined 
all branches of the industry 
during December. 


The grand index for all branches | 


of the industry in December 
dropped to 119 per cent of the 
January, 1925, base as compared 
with 156 per cent for November 
and 164 per cent for December, 
1936. 

Shipments to vehicle manufac- 
equipment in 
December declined to 114 per cent 
of the base, which compares with 
174 per cent registered in Novem- 


planning.” 
| ment by the committee in charge. | | 


A spring show is more neces- | © e in 
sary now than it has been for| Churches, civic organizations and 


years, according to Lester Radi-| Clubs will put on exhibitions at 
gan of the Packard organization. | the show. 

Many potential buyers of cars| 
held off this winter, he pointed 


be displayed. 


| “A Word in Edgewise,” a regular 
| feature by George M. Slocum, offers 

Largest of the awards will be a/| 4 unique viewpoint from the motor 
$700 car or the equiv alent applied world. 


ber last year. 
ments to wholesalers for Decem- 





the 121 per cent indicated in 


ogee 


ee 
Sak 


AND A FRANCHISE OF INCREASED 


LIBERALITY FOR 1938! 


THESE HIGHLIGHTS of Pontiac’s 1938 franchise indi- Protection on Price Change—In the event of a 


cate how far Pontiac to assure dealers of a price reduction Pontiac refunds to dealers the differ- 


friendly factory relationship, and a money-making 


goes 
ence between the price the dealer paid and the new, 


contract. And remember, this contract applies to a lower wholesale price on all new, unused cars in stock. 


product of exceptional quality, and wide acceptance 
of all automobile sales Return of Parts and Accessories— Dealers may 
return to Pontiae within 30 days after receipt by 


any 


in the price field where 90% 
big, thrifty Pontiac, 
Safety Shift Gear Control*, 


are made—the only low-priced 


ear with dealer, for credit at dealer’s net prices, new 
- on : g Pontiac accessories shipped on or with new Pontiacs 
Sliding Scale Discounts—This franchise provides PI . 
a generous base discount plus additional discounts 


as higher brackets are attained from the purchase of 


or separately. Inactive parts may also be liquidated 


by an agreement between dealer and factory. 
51 cars up to 500. : 

If you are interested in learning more about the Pontiac 
franchise and the territory now available, write 
C. P. Simpson, General Sales Manager, Pontiac Motor 
Division, General Motors Sales Corporation, Pontiac, 
111 correspondence will be considered strictly 


Protected Territory—A protected territory provi- to 


sion gives dealers exclusive selling rights within 


certain well-defined areas. Penalties for infringe- 


ment and awards to the dealer infringed upon are 
the 


Vichigan. 


guaranteed by factory. confidential. 


PONTIAC 


SECOND BIGGEST SELLER IN THE GENERAL MOTORS LINE 


ber and 198 per cent for Decem- | 
Service parts ship- | 


ber dropped to 98 per cent from | 


November. In December, 1936, the 
index stood at 113 per cent. 

Accessories shipments to whole- 
|salers in December dropped 10 
| points, standing at 126 per cent of 
;the base index, which can be 
|compared with 136 per cent for 
November and 83 per cent in 
December, 1936. 

Service equipment shipments to 
wholesalers in December declined 
to 81 per cent of the base as com- 
pared with 110 per cent in No- 
vember and 91 per cent in De- 
cember, 1936. 


Dealer Marketing 
to Be Continued 
by Standard Oil 


CHICAGO. Replying to an in- 
quiry from an oil trade journal, 
Allan Jackson, vice-president in 
charge of marketing for Stan- 
dard Oil Company of Indiana, re- 
ports that his company planned 
to continue the dealer plan of 
marketing unless developments 
now unforeseen should change 
the situation. 

Nearly two years ago Standard 
retired entirely from the retail 
marketing field so far as service 
station operation was concerned. 

“While the dealer marketing 
plan has not proved a complete 
success,” Jackson stated, “we are 
reasonably’ satisfied with the 
progress dealers are making in 
adjusting themselves to. their 
much larger responsibilities under 
the present set-up. The oil busi- 
ness is intensely competitive and 
it may take some little time for 
some dealers to realize the extent 
to which they must adjust their 
own operations to these competi- 
tive conditions.” 





Casing Shipments 
Drop 16% in Dee. 


NEW YORK. 
pneumatic casings during the 
month of December, 1937, esti- 
mated at 3,153,402 units, show a 
decrease of 16.4 per cent under 
shipments made in November and 
were 37.1 per cent under Decem- 
ber, 1936, shipments, according to 
| the Rubber Manufacturers’ Assn., 
Inc. 

The association estimates pro- 
duction of pneumatic casings dur- 
ing December at 2,952,177 units. 
| This is a decrease of 5.1 per cent 
| under November and 44.4 per cent 
under December, 1936. Pneumatic 
casings in the hands of manufac- 
turers Dec. 31, 1937, are estimated 
|}at 10,775,702 units, a decrease of 
1.7 per cent under the stocks on 
hand Nov. 30, and were 3 per cent 
under the stocks on hand Dec. 
31, 1936. 


Shipments of 





|Huge Used Car Display 
Planned in Fort Wayne 


FORT WAYNE.—A _ “$250,000 
used car display,” planned to re- 
|juvenate the automobile market 
in Fort Wayne, will be held Feb. 
4 to 12 under auspices of the Fort 
|Wayne Auto Trades Assn. The 
| show will be held in dealer sales- 
rooms throughout the city. 

The following members of the 
}association are participating in 
this event: Baker-Miller, Bueter 
Chevrolet, Collins Motor Co., 
Davis Auto Co., Goral Motor 
Sales, C. A. Grieger Co. C. B. 
Hayner Motor Co., G. S. Means 
Co., Pfeiffer Motor Co., Poinsatte 
Auto Co., Rousseau Bros., South 
Side Chevrolet Co., Chester G. 
Schiefer and Vetter Motor Co. 


Welding Book Out 


CLEVELAND.—*‘Procedure Hand- 
book of Arc Welding Design and 
Practice,” fifth edition, is announced 
by the Lincoln Electric Co. The 
handbook contains 1,012 pages and 
1,243 illustrations, including photo- 
graphs and drawings. The handbook 
is reissued each year. 
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Pontiac Puts Stress on 


r alers to Se | 
Urges Dealers to Set Aside MOTOR AND SAFETY TESTING 


Well-Identified Sections 


PONTIAC.—As a result of the 
proved success of well-identified 
and attractive lubrication depart- 
ments established by its dealers, 
Pontiac Motors is recommending 
factory-approved motor and 
safety testing departments as a 
further step toward building 
greater service volume, according 
to L. K. Marshall, Pontiac service 
manager. 

“Here at Pontiac we are stress- 
ing the value of departmentalized 
service and recommending to our 
dealers that attractive, well-iden- 
tified sections be devoted to 
brakes, lights, motor testing, 
front end alignment and similar 
service vital to safety, economy 
and performance,” Marshall de- 
clared. 

“Our recommendation 


of the average driver's service 


needs. As a result of this study | 


we are promoting the installation 
of a ‘motor and safety testing’ 
department, with brake testing 
equipment and front end align- 


ment apparatus adjoining, all of | 
the | 


these services identified in 
same manner as modern lubrica- 
tion departments. 

“Equipment for the motor and 


THE PONY EXPRESS 


to Pon-| 
tiac dealers is based on a study| 
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safety testing department includes | 
a headlight tester, motor tester | 
and combustion tester, all of ap-| 
proved and recognized efficiency. 
With the purchase of these motor 
testers, the dealer is supplied with 
special motor and safety test 
sheets, which give the customer 
and service man a complete, de- 
tailed report on how near the} 
car measures up to standard.” 

Through the new testing de- 
partments, Marshall believes, Pon- | 
tiac dealers will be able to edu-| 
cate their customers to preven- 
tive maintenance work instead of 
repair work. As a _ result, he 
pointed out, customer satisfaction 
will be increased and complaints 
which are many times the fault 
of the customer himself, will be 
substantially reduced. One of the 
most important items in the new 
testing departments, he said, is 
the headlight tester. 

“The Automobile Manufactur- 
ers’ Assn. is currently sponsoring 
a drive to eliminate unsafe head- 
lights from the road. With most 
major accidents occurring at 
night, it has been found that ap- 
proximately 60 per cent of all 
cars on the road have faulty 
lights. Tarnished and dirty re- 


flectors, faulty aiming and partly 
burned out bulbs result in many 
accidents that could have been 
easily and cheaply avoided. Most 
drivers are not aware that their 





nm 1860 the Pony Express made its historic first 


trip between St. Joseph, Missouri, 
mento, California. 
covered in nine days. 


and Sacro- 
The 2,000 miles were 


RIDES raat 


MAKE SALES 


The dusty trails of the Pony Express are 


now busy highways 


and « heard the road, and look to Delco-equipped 


cars to assure it. 


day’s ride has become a few hours’ drive. 


Delco Hydraulic Shock Absorbers have 
played an important part in establishing 
the new standards of travel 
Carefully designed, and manufactured 


with precision, they provide a smooth, 


restful ride... 
jolts and bumps. 


learned to expect armchair comfort on 


DELCO 


eliminate the fatigue of 


Car owners 


There is a patented Delco Hydraulic 
Shock Absorber for every type of spring- 
ing and assembly: Single Acting, Double 
Inertia Control, 


comfort. 
Acting, Direct Acting, 
and special applications for cars with 
Individual Wheel Suspension. Delco 


have Products Division, General Motors 


Corporation, Dayton, Ohio. 


HYDRAULIC 
SHOCK ABSORBERS 


AS RESULT OF INCREASING public interest in motor safety, 
Pontiac’s service department heads have authorized this motor and 
safety testing equipment for dealer service stations. 
cludes headlight tester, motor and combustion testers. 
and safety test sheets give the customer and service department a | 
detailed report on how near the car measures up to standard, with | 
periodical safety and motor tests urged upon every owner. 


Equipment in- 
Special motor 


| lights are not up to standard. 
| Through the use of scientific test- 
| ing equipment, thorough check 


| can be made in a few minutes and 


| the lighting system restored to| 


| accurate and safe condition. 
“In recommending the installa- 
tion of motor and safety testing 
| departments to our dealers,” Mar- 
| shall explained, “we are drawing 
on the successful experience of 
many of our larger metropolitan 
dealers who have operated similar 
| departments for some time. 


“The importance of service to 


ership can’t be over-emphasized.” 








@ And remember, Dole Fit- 
tings, and special Brass Parts 
made to your blue prints. Nat- 
urally, also, Dole, as a leader 
in automotive thermostats, is 
a logical source of supply for 
THERMOSTATIC BI-METAL 
—for many purposes. 


| the present-day automobile deal-| 


| tional 


Departmentalized Service 


1/31 Wholesalers 


Attend Toronto 
NSPA Meeting 


Na- 
Assn., 
and 


Thirty-one 
Parts 
parts 


TORONTO. 
Standard 


Canadian automotive 


| equipment wholesalers and mem- 


| bers of their 


| 





organizations at- 
tended the NSPA_ wholesalers 
management conference at the 
Royal York hotel here this week. 

Presiding over the meeting was 
Cc. E. Prefontaine, president of 
United Auto Parts, Ltd., Montreal, 
who is Canadian director of 
NSPA. Addresses were presented 
by H. N. Nigg, secretary of the 
wholesalers’ division of NSPA 
and R. W. Procter, secretary of 
the manufacturers’ division. 

The automotive wholesalers’ 
market and the business outlook 
for 1938 were shown at the meet- 
ing in slide form, and the speak- 
ers then presented methods for 


| attracting the market. Optimism 


for the profit possibilities in the 
after-market industry during 1838 
was expressed. 

Part of the program was de- 
voted to a discussion of the atti- 
tude of the major oil companies 
in approving the purchase of 
equipment through the automo- 
tive wholesaler by use of the 
NSPA-approved Commercial 
Credit Co. plan. The wholesalers 
expressed satisfaction with the re- 
sults obtained so far and foresee 
a substantial increase in equip- 
ment business as a result of this 
activity. 


ADN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 
the automotive and allied industries. 


~~ 


= 
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th Dimension 


The News of Automotive Advertising 


By Pete Wembhofi 


Open 
Sesame for moving used 


ner, Inc.) seems to have it neatly tucked away in its cur- | 


cars?’—Buick (Arthur Kud- 


rent gigantic drive. Latter’s tops thus far, quality and 
quantity alike, and dealer sales slips tell the tale. Already 


a nice dent made in Buick outlets’ used stocks, and pro-| 
> ance me _ poarenasenaa 


viding a corresponding hypo 
to new car sales, according 
to Tom Corpe, Buick’s adrector 
who’s overseeing the ad cam- 
paign. 

Gobs of new 
wrinkles dot the 
used car drive, 
which got under 
way in earnest 
late in '37 and 
will continue 
until 
no longer war- 
rant. Which 
may not be far 
off if present 
pace maintains. 

Cuspe Actually, drive 
involves millions of advertising 
abracadabra, 
pieces, posters and newspaper 
blurbs, all supplied gratis to 
dealers. Concisely, here’s lineup: 

A used car fact book (15,000 
printed), 
ing points of all makes when of- 
fered as new cars; distributed to 
dealers and salesmen. 
‘Just a Minute’ mailing fold- 
ers in roto (2% millions of 
supplied dealers to send 
prospects; graphically cites how 
Buick’s used cars are “safe-con- 
ditioned,” and leaves space for 
imprints of cars offered and 
boxes on prices; 2,500 cuts of dif- 
ferent cars provided for latter 


"em) 


purpose. Second piece, along simi- 


conditions | 


including mailing | 


giving salient sell-| 


now being 


lar lines, 
dealers. 

cities (similar stuff in 
smaller spots where there aren’t 
accompanying pic. Stuff co- 
operative with factory and 
A. Price-tag postcards (250,000 
© of ’em), headed “bargain used 
car,” on which dealers imprinted 
pix of cars and special prices be- 
in accompanying pic. 
5 Raft of big posters for show- 
e 

reconditioning process em- 
ployed in the ‘Just a Minute’ 
folders. 
leaving space for particular deal- 
er’s bargains, etc. 

Resumption of new car adver- 
tising, to catch the spring worms, 
companies’ll likely be in the swim 
within next few weeks. Added to 
tions, aimed at breaking jam, 
contemplated spring schedules 

Appears newspapers and maga- 
zines’ll be first to feel an up- 


13 Full-page listings in 11 key 
le 
multiple dealers), as shown in 
dealers in key spots. 
fore mailing to prospects. Shown 
rooms, one a nifty blowup of 
the 
6 for local newspaper insertions, 
Blurbs 
is well under way and most car 
the current used car ad _ inser- 
figure to be near normal. 
swing, partly due to greater 





| 





shipped | 


| steps 


|ink; General Motors 
institutional drive, and Ford | 


flexibility and partly because 
radio programs entail a heavy 
initial outlay and must run for 
at least 13 weeks, in most cases. 

Although details haven’t been 
announced, Chrysler divisions are 
understood to be readying re- 
instatement of schedules, mainly 


| 
| 
} 
| 


in prints and mags. Believed will | 


cover both new and used cars, 
contemplated by 
other manufacturers, 
Studebaker, Pontiac, 
Cadillac. 

Hudson’s releases on 
112 model are already hitting the 
is running 


including 
Nash 


an 
is plugging its trucks. 


| Promoted 





Series of “smash” ad layouts| 


W. B. Chapton, on Chrysler ad | 


and sales staff for 10 years, is 


named admanager of the export | 


division, Chrys- 
ler Corp. under 
H. O. Ward, di- 
rector of adver- 
tising and sales 
promotion. 


copy chief role 


which he 


tact head 
original central 
ad department 
for Chrysler and later manager 
of Chrysler’s sales education de- 
partment. 

Ward also announced appoint- 


Chapton 


| ment of W. R. Fry, former asst. 


adrector of N. Y. Telegram, as 
asst. admanager of the export di- 
vision. 


Palm 

Week’s palm goes to Bantam 
(Ketchum, MacLeod & Grove, 
Inc.) for its mailing piece on 
dealer promotion. 

Folder points out small sum 
needed to take on Bantam line, 


Moves up from | 


in export di-|} 
vision, prior to} 
was | 
successively con- | 
for | 


| with emphasis on new. Similiar | 
several | 


and | 


its new 


| drive. 





TODAY'S BEST BUY 


.. « t's @ 1996 Buick Special 
Sedan j perdi ho ape bo 

> the other side. Thrifty | : 
valve-in-head straight eight 5 
engine, torque tube drive and 
knee action. Low mileage, ex 
cellent condition and offered 
st a REAL bargain price. Our 
loss is your gain. 


TWO OF BUICK’S promotional stunts in its current used car 


ing to prospects. 


Detroit News of bargains in Buick dealer stocks. 


Top, outside and reverse of one of the 250,000 postcards pro- 
| vided dealers for imprinting and insertion of special prices, for mail- 
Below, a foldup of a full-page listing in the 


Note ingenious use 


of Buick’s slogan at the bottom of page. 


and “it won’t interfere with 
your present line.” Cited by 
Whiting Hall, Bantam adrec- 
tor, as “first time any automo- 
bile manufacturer has been 
willing to be second choice—.” 


Headlines devoid of words 
“profit,” “money-maker” or 
“greatest,” and “doesn’t offer to 
make dealer wealthy over 
night,” another “first,” accord- 
ing to Hall. 

All around an attractive piece 
that should go places. 


| licity 
| zines.” 





Spelling 
Webster’s New 
(1937 edition): 


“LINAGE, LINEAGE, n 
(d) U. S. A space measured in 
agate lines one column (usually 
about 2% in.) in width—used 
especially of advertising or pub- 
in newspapers or maga- 


International 


Note that LINAGE is first, pre- 
ferred. Okay, R. H. Hallagan, 
Detroit ? 
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ADN’s Adjusted Production Estimate for 1937 


Following are the monthly production estimates compiled from figures appearing in the ADN Mid-Week Digest edition. Compared with the 
official U. S. department of commerce totals for each month, announced several weeks after completion of each month, ADN’s estimates (which 
are made each week in advance) have been more than 98 per cent correct. Following are ADN’s estimates for the 12 months of 1937, for U. S. and 
Canada only, adjusted to the official government figures for each month, since the U. S. totals do not show production of individual manufacturers: 


Fourth 1937 
Dec. Quarter Total 


114,564 470,642 1,924,604 
78,021 293,494 1,172,648 
8,619 48,713 244,072 
17,035 69,962 238,864 
8,978 47,840 225,203 
1,911 10,633 43,817 
147,910 178,888 1,129,546 
144,250 172,550 1,094,901 
3,502 5,962 33,252 
158 376 —-1,393 
43,850 220,530 1,124,776 
21,100 105,400 528,066 
14,200 68,600 379,626 
26,690 125,044 
19,840 92,040 
26,340 108,553 
26,882 102,362 
18,333 91,317 
22,136 87,987 
12,468 73,928 
3,143 17,314 
1,339 

637 

81,495 354,202 


Third 
Sept. Quarter 


68,769 438,757 
29,000 276,000 
11,655 60,910 
16,264 52,035 
10,790 42,564 
1,060 7,248 
51,420 201,161 
49,660 193,800 
1,720 7,111 
40 250 
17,990 233,434 
8,990 106,140 
5,640 85,040 
1,840 22,880 
1,520 19,374 
9,420 
16,495 
19,958 
8,376 
13,840 
3,514 


First 
Half 


1,015,205 
603,154 
134,449 
116,867 
134,799 
* 25,936 
749,497 
728,551 
20,179 
767 
670,812 
316,526 
225,986 
75,474 
52,826 
72,793 
58.985 
53,026 
57,475 
47,620 
10,657 


First 
Mar. Quarter April 


244,980 368,293 230,132 
147,100 217,400 143,500 
32,009 50,273 26,237 
27,791 40,153 26,735 
31,880 51,710 
6,200 8,757 
133,716 379,001 
130,201 368,601 
3,390 10,025 
125 375 
62,154 316,488 
28,700 151,000 
104,450 
36,804 
24,234 
39,090 
26,101 
26,624 
29,619 
23,820 


Oct. 


168,112 
94,673 
24,872 
25,902 
18,625 

4,040 
3,677 
3,000 

590 


Nov. 

187,966 
120,800 
15,222 
27,025 
20,237 
4,682 
27,301 
25,300 
1,870 
131 
88,380 
43,000 
27,400 
10,180 
7,800 
11,260 
9,725 
5,155 
10,641 

4,077 


May 
220,792 
136,100 

27,950 

24,219 

26,329 

6,194 
121,400 
118,000 

3,273 

127 
122,826 
58,426 
41,700 
12,400 
10,300 
13,063 
12,450 

7,697 

9,306 

8,343 

1,340 


July 


214,328 
133,000 
31,047 
23,932 
21,169 
5,180 
54,270 
50,800 
3,350 


Aug. 
155,660 
114,000 
18,208 
11,839 
10,605 
1,008 
95,471 
93,340 
2,041 
90 


June 


195,988 
106,154 
29,989 
25,760 
28,605 
5,480 
118,986 
115,250 
3,601 
135 
123,098 
59,100 
44,136 
10,670 
9,192 
9,120 
11,822 
10,001 
8,440 


Jan. Feb. 


65,875 
38,000 
11,007 
5,200 
10,700 
968 
128,020 
124,400 
3,500 


MAKE 


GENERAL MOTORS 
+Chevrolet Phaoh 
Pontiac 
Buick 
Oldsmobile 


FORD 
+Ford 


Lincoln-Zephyr 
87 


88,300 


1,700 
10,089 


87,057 180,347 19,693 


346,886 1,061, 494 5,016,565 





399,638 383,702 519,178 1 302,518 553,420 540,377 521,152 2, 917, 467 456,912 405,072 175,620 1,037,604 337,979 376,629 


*Includes Trucks. tClosed for Inventory. 


Ethyl Corp. to Hold Clinics 


On Gasoline Performance 


Passenger Car Registrations 


**12 Months Total, 1936-1937 


1937 
1937 Pos. 





ADN Production 


Fstimate 


1936 Unit 
1936 Pos. Gain 


Dec. Dec. 
(All States) Pos. 


(Continued from Page 1) 


out clearly to what extent the use| 
of inferior or third grade fuels 
penalizes the owner from a per-| 
formance standpoint. Using Ethyl | 
fuel the engine of the car is tuned | 
up to the peak performance pos- 
sible by advancing the spark. Dial | 
readings from remote instruments | 
attached to a dynometer driven | 


500 ACA Members 
Awarded Pins by) 


Chevrolet Officials 


DETROIT.—More than 500 mem- 
bers of the Chevrolet Accountants 
Credit Assn., an organization of 
Chevrolet dealers’ accountants, 
have been honored by company 
officials in a series of meetings 
held in all parts of the United 
States, according to an announce- 
ment by E. J. Hogan, manager of 
the Chevrolet business manage- 
ment department. 

Each was awarded the gold pin 


emblematic of efficient business | 


and drop 





management operations through- 


out 1937, Hogan said. The basis | 


en which the pins were awarded 


includes close adherence to the | 


dealers’ credit and collection sys- 
tem instituted by the business 
management department; accom- 
plishment of the individual quota 
of receivables reduction during 
the year; maintenance of a col- 
lections calendar; and the filing 
of statements and reports on time. 


Aistine Traffic Up 


DETROIT.—Passenger traffic on 
American Airlines, Inc., at Detroit 
increased 19 per cent in January, 
1938, as compared to the same 
month last year, C. R. Speers, dis- 
trict sales manager for the line, re- 
ports. The January total, 1,514 pas- 
sengers, establishes a new record for 
winter air travel here and exceeds 
last year’s January total by 287 
passengers, Speers said. 


Coming Events 


MARCH 


10-11—Washington. SAE National Aeronautic 
Meeting. 

15-18—Pittsburgh. Tri-State 
dustries Show. 

28-30—Detroit. SAE 
Meeting 


Automotive In- 


National Passenger Car 


APBIL 


13-15—Cleveland. National Petroleum 
Meeting. 


20-22—Dalias. American Chemical Society. 


JUNE 


12-17—White Sulphur Springs, 
Summer Meeting. 


W. Va. SAE 


| actual 





Assn. 


by the rear wheels of the car, are | 
thrown on a screen showing the| 
power output of the engine in the 
miles per hour. Without changing 
the throttle adjustment or carbu- | 
retion a standard grade of regular | 
gasoline is then introduced. The| 
spark is then retarded to get un- 
der the knock point of the fuel 
in power and road| 
| speed is shown on the dials. Using | 
a third grade fuel the horsepower | 
| dropped from 80 to 64 and the 
miles per hour dropped from 30 
to 22 in the demonstration here | 
Wednesday. 

Ethyl officials point out that 
while all cars made today can be 
easily tuned to peak performance | 
most of them are tuned down to 
meet the needs of users of in- 
ferior grades of fuel. The result 
is that even high grades of fuel 
fail to provide efficient operation 
under these conditions. 

An interesting motion picture 
taken through a quartz glass cyl-| 
inder head is used to show the 
action of various grades of gaso- 
line under combustion in the en- 
gine cylinder. It brings out the 
basic causes for pinging or knock 
as the flame front moving away 
from the spark plug presses the 
gases against the hot cylinder 
wall causing a second explosion 
in a counter direction to the first. 
With Ethyl it is shown that the 
flame front moves forward more 
slowly giving a smooth, even 
building up of pressure. 

Both the test engine and the 
car motor are used to 
show the loss of power and over- 
heating which results from ping- 
ing and knocking in service. 





120, 


115, 


Shutdowns at 
Chrysler divi- 
sions, plus cur- 
tailed opera- 
tions in some 


other plants, | 
dropped the) 
current week’s | 


car and truck 
production to 
47,233 units, 
compared with 


a revised total 
last | 


of 59,145 
week and 67,- 
280 in the same 
period of 1937. 
General Motors 
divisions main- 
tained their 
previous pace 
this week, 
while Ford’s 


operations | 


noted a slight 
decline for the 
first time since 


1938 model) 


production got 
under way in 
earnest in De- 
cember. Hud- 


son’s total) 


continued to 


lead the inde- | 


pendent group. 


Distributor Moves 
MINNEAPOLIS.—Gramling Motor | | Detroit for the convention. 


Co., 


the northwest 


Lincoln-Zephyr distributor 


stat 


in 


es, moved this 


| CHEVROLET 
| FORD 
| PLYMOUTH 


STUDEBAKER 
WILLYS 
CAD.-LaSALLE 


AUBURN-CORD 
PIERCE-ARROW 
MISCELLANEOUS +238 | 
—— | 
179,770 | 
*Loss. 
105 nnenannaasaen 


Show Wadia ‘Aid 
ASTE Convention 


DETROIT. — Frank A. Shuler, 
president of the American Society 
of Tool Engineers, which is spon- 
soring a machine and tool prog- 
ress exhibition at convention hall 
here, March 9-12 in connection 
with the society’s annual conven- 
|tion, announces that 





| advance of the show, to aid them 
| in bringing ASTE members to 
in 


“The exhibition is already 


week to larger quarters at 44 South | the black, although it was not an- 


Twelfth Street. 





Figures supplied by R. L. 


STATES 


"37 
"36 

37 | 
a 36] 


"37 | 


Total, 46 States 
__ for December _ 


Kentucky 


Tennessee 


*Wisconsin 371 
36] 
‘37 | 
"36 | 


: Total, All States 
for Secomh er 
~ 12 Months 
Total 


36 | 


~ 5587) 


36 | 58698 


nounced to the industry until af- 


4,289 |10] 
3,984 |11] 
3,741 |12] 
3,524 |13] 
1,966 |16] 
2,131 |14] 
2,024 |15] 
788 |17] 
14 18] 
9/19] 


**Tast six months of Wisconsin, 1937, estimated. 
tIncludes 396 Bingenetee. 


proceeds | 
| from the show are being assigned | 
| to local chapters of the ASTE in| 





930,250 | 1/ 162,210* 
748,554 | 2| 17,379 
499,580 | 3} 38,207* 
248,518 | 4| 6,425 
171,669 | 6| 40,526 
160,687 | 7| 44,143 
178,488 | 5| 9,409 
68,772 | 9| 26,514 
58,698 ia 32,822 
99,296 | 8| 9,297* 
45,088 |12| 29,259 
43,070 |13| 27,775 
67,835 |10| 2,102 
12,423 |17| 38,852 
25,758 |14) 14,232 
15,567 |16| 9,671 
16,439 |15| 2,474" 
3,022 |18| 1,728" 
170 |19 787 |19| 617" 
| 11,855} | 9,996| | 8,141* 
a ae ee * on 


I ‘ 
1 $,480,932 | | 3,404,497 | | 76,435 
7Includes 


768,040 | 1) 
765,933 | 2| 
461,373 | 3| 
254,943 | 4| 
212,195 | 5] 
204,830 | 6! 
187,897 | 7/ 
95,286 | 8| 
91,520 | 9/ 
89,999 |10/ 
74,347 |11| 
70,845 |12| 
69,937 |13] 
51,275 |14| 
39,990 |15) 
25,238 |16| 
13,965 |17| 

1,294 |18| 


ter Jan. 1,” Shuler said. “We have 
decided to use the proceeds in 
making it easier for production 
men from all over the country, 
who are members of our society, 
to come to Detroit. The money 
will be paid to those who are 
coming at their own expense in 
the form of wneege rebates.” 


anneal Sedien Rei 
Of $10 on All Vehicles 


MONTREAL. — Automobile dis- 
tributors here learned this week 
that the city of Montreal bill to 
be submitted for approval by the 
Quebec legislature seeks authority 
for the city to levy a tax “not ex- 
ceeding $10 on all vehicles using 
the city streets.” 





NEW PASSENGER CAR REGISTRATIONS 
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NEW COMMERCIAL CARS, 1937-1936, REPORTED TO DATE 


MONTHS 


Inter- 
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Sterling 
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Diamond-T 
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August 





3496 
3112! 
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2788| 
2316 
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September 
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December 
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12 Months 
Total 


1593)| 183674 
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Packard Reduces Prices 
$100 on Its Line of Sixes 


(Continued from Page 1) 


jority of consumers have money 
to spend. They require quality 
merchandise of a thousand and 
one kinds. The resources are | 
there. The need is there. We 
feel that the nation is on the 
verge of a buying wave. It only 
needs common sense encourage- 
ment. 

“Here is industry’s responsibil- 
ity, and a challenge to its pro- 
gressiveism. By reducing prices, 
and at the same time maintaining 
the same quality of materials and | 
workmanship, manufacturers can 
make available purchasing power 
to stimulate all business, and 








Joint Car Salvage 
Yard Weighed by 


Des Moines Assn. 


DES MOINES.—In contempla- | 
tion of the installation of a pos- 
sible joint dealer salvage yard, 
the Des Moines Automotive Deal- 
ers’ Assn. has chosen a commit- 
tee to investigate the methods of 
operation used by other dealer-| 
owned lots, it is announced by C. 
G. VanVliet, secretary. 

“We feel that there are about | 
2,000 cars a year that could be 
junked, here in the immediate 
vicinity of Des Moines,” he says. 
“Instead of this, we find junkers 
rebuilding cars from the parts of | 
several junked ones.” 

Those serving on the commit- 
tee are J. A. Peverill, A. B. 
Chambers, Paul Manning end) 
Ward Schooler. 





ALL STATES FOR DECEMBER, 1937-1936 


| the United States provides either 


|that no change of any kind is 
| being made in the Packard Six, 
| either in chassis, body, or equip- 
| ment. 


production, 
Gilman 


hence accelerate 
sales and employment,” 
declared. 


“For example, anything that 
stimulates production in the auto- 
motive field affects favorably | 
production and employment in| 
practically every basic industry 
in the country. Every state in 


raw or finished materials for the 
automobile industry.” 

The price cut, according to 
Packard, is in no sense a move to 
liquidate inventories. Its car 
stocks here at Detroit and in the 
hands of dealers actually are 
lower than the normal figure for 
this time of year, Gilman said. 

Also, Packard officials stressed 


“It’s the same car in every de- 
tail of materials and workman- 
ship that was introduced at the 
automobile shows last fall,” said 
Gilman. “The price reduction ap- 
plies to the delivered price of all 
five body types, and the chassis 
of the six. 

First announcement of the 
price reduction was made Fri-| 
day before a meeting of Packard 





| ® ® 
| distributors, summoned from all 


over the United States, to hear 
the company’s plans for its spring 
sales activities. At the same 
time the distributers were told 
that in 1937 Packard produced 
109,519 cars, compared _ with 
80,513 in 1936, an increase of 36 
per cent. The 1937 production 
marks an all-time high for Pack- | 
ard in total number of cars| 
manufactured. 


2930'177244 


26980) 1705) 71958) 4226) 2 


Car Tags Supply 
Fla. Teachers’ Pay 


TALLAHASSEE.—Sales of 
automobile license tags 
produced the $1,267,000 dis- 
tributed this week to 67 
counties to help meet Janu- 
ary teachers’ salaries, ac- 
cording to H. J. Chance, 
assistant comptroller. 

The state also distributed 
$247,900 among the counties 
from race track taxes. 


‘Buick Dealers 


Meet in Detroit 


DETROIT.—Buick dealers from 
throughout the Detroit zone, 
which includes the southern half 


of Michigan and | 


parts of Indiana 
and Ohio, at- 
tended a_ busi- 
ness session and 
luncheon Friday 
at the Book- 
Cadillac hotel at 
which business 
conditions were 
discussed and 
the Buick sales 
’ outlook pro- 
W. F. Hufstader jected for the 


immediate future in this area. 

The meeting was under the di- 
rection of R. M. McCormick, zone 
manager, 
W. F. Hufstader and H. J. C. 
Miller, general sales manager and 
assistant general sales manager, 
respectively. 


ADN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 


(cmplete cumulative figures appear each week until all 48 states are shown. This tabulation completes December for all states. 
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By Bethune Jones 
Staff Correspondent, ADN 

NEWARK, N. J.—Optimism is 
beginning to dispel gloom among 
New Jersey automobile dealers 
as the trend in used car sales 
turns slightly upward. 

Although used car sales still re- 
main far below normal and cor- 
respondingly swollen used car in- 
ventories continue as the major 
obstacle in the path of moving 
new models, dealers as a whole 
are finding encouragement in the 
up turn. 

While confirming reports of the 
used car situation improvement, 
William L. Mallon, executive sec- 
| retary of the New Jersey Auto- 
motive Trade Assn., stressed the 
point that in general sales gains 
have been “slight” and have not 


much enthusiasm. 
improvement which has been 
noted was attributed by Mallon 
to the fact that potential used 
car buyers have gotten over “their 
first hysteria” caused by indus- 
trial layoffs in this area during 
December. 

Available reports indicate the 
| layoffs have ceased, he said, which 
|explains why the workers, no 
longer in fear of losing their 
jobs, are returning to a buying 
frame of mind. 

Among leading dealers in this 
vicinity regarding the future 


bile Co., Newark. The firm has 
| capitalized on the used car situa- 
tion improvement by conducting 
|a Silver Anniversary Used Car 
| Sale. Already the sale, according 
| to Arthur Holmes, president, has 
| totaled $32,520 as compared to 





*Wisconsin estimated for July, August, Sep- 
tember, October, November and December, 1937. 
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yet reached a point to justify too| 
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optimistically is Mallon Oldsmo- | 





2441) 3480] 611644 


5757) 


N.J. Dealers are Cheerful 
As Used Car Sales Gain 


$36,000 for the entire month of 


January, last year. 

Another exception to the reces- 
sion conditions is Lincoln Motor 
Co., of this city, which, accord- 
ing to recent announcement, reg- 
istered higher sales of Lincoln- 
Zephyr cars in December last 
than in December, 1936. Sales 
totaled 2,201 units as compared to 
2,125 the previous year, it was re- 
ported. 

From another section of the 
state comes a report of excep- 
tional used car sales gains by W. 
E. Mount Motor Co. (Ford), in 
New Brunswick. Joseph B. Mount, 
secretary - treasurer, informed 
ADN the concern’s used car sales 
during the first half of the month 
reached a volume of $6,200, as 
compared to its normal average 
of about $7,000 for the full month 
of January. 


ha 163A 


MAGNETIC 
CHUCKS USE 


PERMANENT ALLOY MAGNETS 


What is said to be the only mag- 
netic chuck on the market in this 
country, employing permanent 
magnets for the attractive force, 
has been introduced by the 
Brown & Sharpe Mfg. Co., one of 
the oldest names in the machine 
tool industry. The advantages of 
the permanent magnet chuck over 
the conventional electro-magnet 
are said to lie in their simplicity 
and convenience of operation. 
They require no outside source 
of current, hence, electric con- 
nections, wires, switches, and 
other devices are dispensed with. 
Industry had to await the de- 
velopment of a powerful, but 
compact and long-lived perma- 
nent magnet before this type of 
chuck could become a reality. 
The recent development of pat- 
ented magnetic materials of high 
Nickel content made it  pos- 
sible to produce an extremely high 
coercive force 
within a_ very 
small compass. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





1938 Dividends 
Showing Decline 
From Year Ago 


By C. J. Alexander 
Wall St. Correspondent, ADN 

NEW YORK.—Wall Street dis- 
missed the fantastic demands 
made on the president this week 
by the UAW without much ado 
and read with great interest the 
remarks of Chairman Duncan, of 
Commercial Credit, on the auto- 
mobile financing situation with a 


a ln rt eet 
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Street Cheered by Instalment Buying Figures 


tion of new cars financed with | 


| maturities over 24 months and a 
| reduction of 
| total 


33 per cent of the 
with maturities over 18 
months. Also there was a reduc- 
tion of 59 per cent in the pro- 
portion of used cars financed with 
maturities over 18 months and 
4.4 per cent in used cars with 
terms extending over 12 months. 
Duncan also pointed to im- 
provement in the amount of 
money involved in first payments 
on both new and used cars. 
Although there was some in- 
crease in recent months in re- 
possessions and credit losses on 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 





New York, Friday, Feb. 4 (4 


all along the line. 


:33 p.m.)—With the stock mar- 
ket viewing the Packard price announcement as not 
indicative of general reductions, automotive shares today 
took on a better tone along with stocks as a whole. 
General Motors showed strength and this 


instalment receivables, 
said the increase had not been 
serious and furthermore that he 
did not expect it to become so. 


President Henry Ittleson, 
Commercial Investment 
earlier, said that as far as his 
company was concerned losses on 
instalment paper continued to be 
small. 

Companies of the automobile in- 
dustry started the year with | 
smaller dividend declarations than | 
in the like period of last year, | 
although car and truck companies 
showed some increase in this 
respect. Declarations by car and 
truck manufacturers called for | 


great deal of interest. 

There has been much talk in 
the Street about the condition of 
the automobile financing business 
and the trend toward easier 
terms. Some commentators have 
gone so far as to express the 
opinion that the instalment busi- 
ness in automobiles was more or 
less demoralized. 

Duncan’s comments were en- 
couraging and certainly did not 
reflect demoralization in the 
slightest degree. 

He pointed out, for instance, 
that there had been a reduction 
of 86 per cent between Sept. 30, 
and Dec. 31, _ 1987, in the propor- 
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AMBITIOUS YOUNG MEN 
WHO ARE DETERMINED 


TO GO PLACES IN THE 
AUTOMOBILE INDUSTRY 


An automobile manufacturer, who is 

at present enlarging and strengthening 
its sales organization, wishes to employ 
several field representatives. 


Do not apply unless you are under 35 years 
of age. Do not apply unless you have had 
at least 5 years of experience as a factory 
representative with a good record of dealer 
development and a percentage of increase 
in business for the automobile manufae- 
turer you represented. 


If you are ambitious and really want to go 
places in the automobile industry, here is 
a real opportunity at good money. 


We want men who are not satisfied to 
remain field representatives but can prove 
their ability to become zone managers and 
later sales executives at the factory. 


Please reply in your own handwriting to 
box 144, Automotive Daily News, 527 New 
Center Bldg., Detroit, Mich. 


Duncan | 


Trust | 








| the payment of $1,570,000, com- 


| paring with $1,120,000 in nes 


| 1937. 


declared dividends amounting to | 
$1,120,000, as against $2,890,000 a 
| year ago. This brought the total 
to $2,690,000, comparing with $4,- 
| 010,000 a year ago. 

_ ene the 

ations were the following: Tim- 
ken Roller Bearing, 25 cents, pay- 


| able Mar. 5; Mullins Manufactur- | 


ing, preferred, $1.75, payable Mar. 
1; Vogt Mfg., 20 cents, 
| Mar. 1, Eaton Mfg., 25 cents, pay- 
able, Feb. 15; Nash-Kelvinator, 
12% cents, payable Feb. 21. 

The week covered by the ADN 
stock price averages was a period 
of erratic market movement, with 
prices moving downward in the 


first half of the period and up in| 
the last half. The declines in the} 
groups were greater)! 
than the reeovery, however, with! 


automotive 


the results, that with the excep- 
tion of the tire and rubber shares, 
there were fractional losses for 
the week. 

The ADN averages for Feb. 
compare as follows with the pre- 
ceding week 
ing date of last year: 

Last This 
Week Week Change 


24 Motors 22.61 22.81 0.80 
1) Car-truck ¢ 8..23.77 22.9 0.81 
10 Parts- Acces 20.71 19.74 
4 Tire- Rubbers 20.54 0.59 

The increase in the tire group 
was due to a recovery in U. 
| Rubber. 

Although Wall Street still is} 
extremely cautious on the outlook 
for the next few months, there | 
continues to be optimism in many | 
quarters over the prospect for the 


9 


- 


Year 
Ago 
50.45 
52.59 
41.47 
39.70 


0.97 


+-0.05 





building program, under the stim- 
| ulus of government-guaranteed fi- | 
nancing, on easy terms, is ex-| 


| pected to get under way in the| 
spring and bring an uplift in all} 


lines. 


Case Income Up 


RACINE, Wis.—Net income of the 
|J. I. Case Co. for the 10 months 
|ending Oct. 31, 1937, was reported 
'Jan. 31 as $4,275,574 as compared 
with $3,894,355 for the 12 months 
from Nov. 1, 1936, to Oct. 31, 
The company changed its fiscal year 
in 1937 from Dec. 31 to Oct. 31 
make it correspond to the end of the 

ective selling season for its 
cult ural equipment. 


Cord to Cut Capital Stock 
To $3,000,000, 


Special to Automotive Daily News 
CHICAGO.—Report of Cord 
|Corp. and subsidiaries for fiscal 
|} year ended Nov. 30, 1937, shows 
net loss of $340,557 after all 
| charges and provisions. This com- 
pares with net profit of $306,691 in 
|the preceding year, equal to 13 
| cents a share (par $5) on 2,256,700 
shares of capital stock, excluding 
treasury shares. 
| At the annual meeting called 
|for Feb. 11 stockholders of the 
| corporation will be asked to ap- 
prove a change in the name of 
| the company and to authorize a 
reduction in the authorized cap- 
ital stock from $50,000,000, con- 
sisting of 10,000,000 shares of $5 


Parts and accessory companies| Is New All - Time | 
‘High for Company 


recent dividend dec- | 


payable | 


| 752 were paid during 1937 on the 


and the correspond- | 


final half of the current year. The | 


1937. | 
to} 


agri- | 


was reflected 





'CCC’s 1937 Gross 


BALTIMORE. — Annual report 
of the Commercial Credit Co. for 
|the year ended Dec. 31, 1937 
shows gross volume of all re- 
ceivables acquired was $933,854,- 
331. This was by far the largest 
volume of receivables purchased 
in any one year in the company’s 


| and 


|owned but 


IC IT’s °37 Volume 
Of $1,291,000,000 


Sets New Record 


NEW YORK.—The annual re- 
port of Commercial Investment 
Trust Corp. for 1937, released 
| Tuesday, shows combined net 
earnings of $21,501,296, consisting 
of $19,389,852 from consolidated 
operations and $2,111,444 repre- 
senting net underwriting profit 
investment income of 
National Surety Corp., a wholly- 
unconsolidated sub- 
sidiary. 

These earnings compare with 
| $21,181,020 combined net earnings 
for 1936. 


After dividends on preference 
stock, there remained net earn- 
ings applicable to the common 
stock of $21,095,055, equivalent to 
$6.36 a share on 3,314,339 shares 
outstanding in the hands of the 
public at Dec. 31, 1937. This com- 
pares with $20,083,159, equivalent 
to $6.07 a share, on 3,307,422 shares 
similarly outstanding at Dec. 31, 
1936. Total cash dividends de- 
clared on the common stock in 
1937 amounted to $16,566,124 com- 
pared with $14,890,622 in the pre- 





| history and compares with pur- 
|chases amounting to $789,508,418 
for the year 1936, the report said. 


Net income from _ operations 
available for dividends after de- 
ductions for minority interest and 
provision for federal and other 
taxes including undistributed 
profits surtax was $13,593,119, 
compared with $12,005,779 for 1936. 


Dividends amounting to $518,- 








4% per cent cumulative convert- | 
|ible preferred stock. These divi- | 
dends were earned 26.20 times. | 
There remains $13,074,366 ap- 
plicable to 1,841,994 shares, in-| 
cluding script, of common stock | 
| outstanding on Dec. 31, 1937. This 
amounts to $7.09 per share and | 
compares with $6.07 per share for 
the year 1936 applicable to 1,840,- 
744 shares of common stock, in- 


ceding year. 

Volume of business in 1937 was 
the greatest for any year in the 
corporation’s history, amounting 
to $1,291,704,138, an increase of 
$122,007,323 over 1936. Total out- 
standing receivables at the end 
of the year were $466,275,313, an 
increase of $68,617,550 over the 
previous year end. 


Finance Volume 
During *37 Drops 
4% Under 1936 


WASHINGTON.—Retail financ- 


| ing of new passenger automobiles 


for the year 1937 amounted to 
slightly more than $1,060,000,000, 





|}cluding script, outstanding on 
oa 31 in that year. 


| Piel Building 
$500.000 Furnace 


CANTON, O. The Timken 
Roller Bearing Co. has started 
construction here of a new 50-ton 
electric furnace which will raise 
capacity of its electric steel 
division to 20,000 tons a month, 
| an increase of about 30 per cent. 


The new furnace, to cost about 
$500,000, will be completed in 
March. 


Hein-Werner Net 
WAUKESHA, Wis.—Earnings of 
| the Hein-Werner Motor Parts Corp. 
in 1937 total $89,922 as compared to | 
|a profit of $101,887 oe the previous 
year, according to G. G. Hein, presi- 
| de nt. 





| according 
| mates of the department of com- 


to preliminary  esti- 


merce. This volume is almost 4 


| per cent below the 1936 level and 
| slightly more than 2 per cent be- 


low 1929. 


The daily average volume for 
December, 1937 was almost 16 per 


|} cent below that for December, 


1936 but was 20 per cent higher 
than December, 1935. Between 
November and December there 
was an increase of 32 per cent. 


All percentages are based on 
daily average figures with each 
business day of the week weighted 
according to the relative volume 
of business as determined by ex- 


| perience in the trade. 


aiieteli S. & T. Net 


Up 15% Over 1936 


YOUNGSTOWN, O.— Despite 
the June strike and the sharp re- 
cession in business during the 
last quarter, Youngstown Sheet & 
Tube Co. reports net profit for 





Change Name 


| par value, to $3,000,000 consisting 
of 3,000,000 shares of $1 par value. 

If the reduction in authorized 
capital is approved by sharehold- 
ers the outstanding 2,346,700 
shares of $5 par value stock will 
be changed into a like number of 
shares of $1 par value and $8,- 
986,800 will be transferred from 
the capital account to the paid-in 
surplus account of the corporation, 
the report states. 

Total assets as of Nov. 30, 1937, 


1937 was $12,190,648, after the de- 
duction of all charges. The profit 
is more than 15 per cent higher 
than the $10,564,501 net for 1936. 

The net after deduction of 
$820,000 paid in regular preferred 
dividends was equal to $6.79 a 
share on the 1,675,008 shares com- 
pared with $7.03 a share for the 
previous year on 1,384,752 shares. 
Fourth quarter results, however, 
show a sharp decline in Decem- 
ber materially reducing quarterly 
earnings, which were $1,696,021 or 
89 cents a share compared with 
$3,586,495.05 in the third quarter 
| of 1937. 


Linden Plant Assessed 





were $16,078,256, compared with 
$16,840,688 on Nov. 30, 1936. Cap- 
ital surplus was $1,013,880 against 
$1,552,225 and earned surplus was 
$3,300,276 against $3,377,820 at end 
of preceding year. 


ELIZABETH, N. J.—General Mo- 
tors’ new assembly plant in Linden, 
near here, has been assessed at 
$6,107,625, according to Charles J. 
Ehmling, president of the Union 
county tax board. 
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Hoffman Issues New Booklet 
early with the explanation ne was|On A SF Safety Investigation 


| flying back to Washington in a 


Chris 
Y Sinsabau gh 


(Continued from Page 1) 


January and February Bill Holler 
and his dealer body 


sold 75,608 | 


and 70,488, respectively. So at the | 


end of July Chevrolet 
106,123 cars behind. From then 
on it became a “hoss race” indeed. 


+ % + 


FORD CONTINUED to set the | 


pace and it was so fast the rail- 


birds did not give Chevrolet a} 


look-in. Had it been the '37 model | 
| conduct in cases of accident, ad- | 


year instead of the calendar year, 
which decides things in this auto- 
mobile hoss_ race, 


ciding factor. Ford was delayed 
in getting into ’38 production for at 
least a month, which offset part 
of the possible advantage it may 
have gained through Chevrolet’s 
shut-downs occasioned by the la- 
bor troubles of last winter. 


this country but 
Each must salute a gallant foe, if 
you want to call either a foe. 
* oe i 

AL FAEH’S hunch was right. 
In 1931 he was appointed general 
manager of the Chicago Automo- 
bile Trade Assn., succeeding Tim 
Beard, who had been killed in an 
automobile accident 
while returning to Chicago. As 
he took over, Al remarked to a 


friend, “I wonder if I will go the | 
same way Tim did”. He did, and | 


the automobile industry lost its 
greatest showman and the dealers 


a leader who had made his as- | 
sociation one of the most power- | 


ful and efficient in the country. 


Always with traffic safety his | 


predominant thought, Al observed 
every rule of the road. Even 
when 60 would be an average 
pace, he throttled down to 40, 
even in the country. He always 
played safe; he was playing safe 
when he was killed. Evidence at 
the inquest showed he was travel- 
ing at about 28, but he couldn't 


U. S. Policy Given 
Credit for Gains 


In Foreign Trade 





NEW YORK. — The reciprocal 
tariff program of the United 
States government was an im- 
portant factor in increasing the 
volume of American foreign trade 
from $3,000,000,000 in 1932 to 
$6,500,000,000 in 1937, according to 
George F. Bauer, export manager 
of the Automobile Manufacturers’ 
Assn. 

‘Industries believing their wel- 
fare solely dependent upon the 
domestic market benefit by the 
reciprocal trade program, since 
much of the purchasing power 
available to American citizens for 
acquiring the products of such 
enterprises originates with over- 
seas trade activities,” Bauer said. 


Fords Again Win 
Monte Carlo Run 


DEARBORN. — Competing 
against the cream of Europe’s 
finest motor cars, a Ford V-8 
piloted by Bakker Schut tri- 
umphed for a second time by 
winning the 1938 running of the 
annual Monte Carlo rally, most 
grueling of continental motor car 
competitions, Ford Motor Co. of- 
ficials report. 

In addition to 
rally, five Fords 
cars, the latter 
factured in France, 
the first seven cars to win places 
in the rally. A Matford team won 
the cup for best team perform- 
ance. All of the winning Fords 
were powered with 85 horsepower 
V-8 engines. 


winning 
and Matford 
Fords 


the | 


manu- | 
were among 


lagged | 


Ford would | 
have won handily. But the pay-| 
off is made on the calendar year. | 
So the ’388 models became a de- | 


This | 
made it a stretch run and brought | 
about the greatest dead heat for | 
first: place in the history of the) 
automobile industry, not only in| 
in the world. | 


in Michigan | 





| 
| 


foresee that a defective switch 
would throw a street car off its 


course and into a turn leading to | 


the car barns. Al couldn’t out- 
guess the Grim Reaper. 


+ * 4 


cident, there came off the press a 
bulletin written by Al, coaching 
his CATA members on the proper 


vising neither to blame nor admit 
blame, exchanging credentials, 
not leaving the scene of the acci- 
dent, and making a report to the 
insurance company. 


Bo * a 


MOST OF the years Al Faeh 
was identified with the automo- 
bile industry he had been a loyal 
friend of mine. 
1915 when he was advertising 
manager of the Rauch-Lang Co., 
of Cleveland, which built the 


Owen Magnetic for Ray Owen. | 
about | 
when Owen staged the first of his | 
deluxe tours out of New York} 
| through 


And the meeting came 


the Berkshires for the 
automobile editors to impress us 
with the joys of luxurious motor- 
ing. In our party were, among 


the 30 or 40, the late Clare Briggs, | 
| great 


cartoonist, and the late 
Jack Kerrison of Boston. Faeh 
handled the details of the tour. 
Even in those days he was a 
master showman in the making. 
I followed his career from then 
on and as tempus fugited I be- 


came more and more impressed | 


with his managerial ability, no 


matter what job he was on. 

His big chance came three 
years ago when he demoded the 
old Coliseum, got his directors to 
move the Chicago 


standing success of every show 
there thereafter. With all 
elbow room for the show 


longer was hidden under a bushel. 
No one, not even his rivals, be- 
grudged him the credit for the 


outstanding showmanship he dis- 


played in those three shows. A 


worthy successor will be hard to} 


find. 
* 7 * 
SINCE WRITING the above, 
I’ve been to Chicago and back, 


flying of course because my ob-| 


jective was the dinner at the 
Saddle and Sirloin Club given 
Wednesday evening by C. R. 
Smith, president of the American 
Airlines. His guests were the 
leaders of the aviation industry 
and the affair tied in with the 
aviation show now in progress in 
Chicago. It was a most brilliant 
affair and I was not lonesome, for 
I found there many who talk the 
automobile language—Roy Faulk- 
ner, president of Auburn; 
Sharlock of Bendix, Vincent Ben- 
dix himself, Paul Watson, western 
manager of Dodge’s advertising 


agency, Ruthrauff & Ryan, et al,| 


etc. and everything. 

* * Bo 
OUTSTANDING at the 
was the modesty displayed by the 
host, C. R. Smith, a modesty which 


|is unusual at banquets, While he 


} 





grabbed the dinner check, there 
was no reference made on the 
menu as to who was doing the 
hosting outside of a cover colored 
photograph of an American air- 
liner landing. Smith himself was 
very much in the background. He 
did not sit at the speakers’ table, 
eating with the rest of us. The 
only time he was in the spotlight 
was when he took the mike to in- 
troduce famous Amon Carter, 
Fort Worth publisher, who did a 


| clever bit of toastmastering. Then 


he resumed his seat in the back 
of the dining hall. 
” o* * 

AMONG THE banqueteers were 
all kinds of generals, admirals and 
government officials and _ the 
main speaker of the evening was 
Col. Louis Johnson, assistant sec- 
retary of war, who let us in on 
what the government is doing in 


| planes, a story that made the first 
| pages of next day’s dailies. And 


take notice. 


T WAS G : > ths | just 
IT WAS TRAGIC irony that on | promotion that is designed to win 


é 5 > days be > the ac- ; 
Jan. 36, three days before the ac- | the women folk over to flying and 


| Starting the first 


| buys the ticket on a trip the wife 
| to break down home resistance to 
|@a& woman takes to 


I first met him in | 





automobile | 
show to the ampitheater at the | 
stock yards and made an out-| 


the | 
he | 
needed, the light of his genius no | 


Herb 


dinner | 





the development of stratosphere 


then the colonel broke 


stratosphere plane and that he} 
expected to make the hop in two 
hours. Word came back that he 
made the flight in two hours 20 
minutes which made us sit up and 


ganizations 


motive Safety 
G. Hoffman, 


* * * 


AIRPLANE people 
into operation a bit 


have 
of 


THE 


put Corp., has 


titled “A 


to be given 


make it easier for the man of the! ,,. 
this week. 


house to use the magic carpets. 
of this month 
and continuing to April, wives are 
invited to fly free with their hus- 
bands. So long as the husband 


respond to 


cessful we 


gets an Annie Oakley for a com- 
plimentary flight. This is expected 
flying, it being argued that once 
the air, she 
will have all her fears as to hubby 
removed. Already ships are being 
crowded with women taking their 
first flights. 


FEBRUARY —the month of faith — as 
exemplified by the unfaltering integ- 
rity and loyalty of the Great Emanci- 


pator whose birthday we celebrate. 


We like to feel that in our business 
life we have displayed that same type 
of integrity and loyalty in the unceas- 
ing giving of our best in service to 


our customers. 


Loyalty to these prin- 
ciples since the incep- 


tion of this company 


Foot of Iron Street 


NEW YORK.—Reporting prog- 
ress achieved by the national or- 
operating 
grants of money from the Auto- 
Foundation, 
president 
foundation and of the Studebaker | 
issued 
Rational 
An Emotional Problem,” which is 
national 


Declaring that the situation will 
“light” 
“heat” Hoffman says: “To be suc- 
must 
problem rationally, factually and 
dispassionately. 

“The design and construction of | 
safer vehicles has 
jective of automotive engineering 
and our primary responsibility to | 
safety since the very early days| 
of our industry. 
seen the development of sturdier, 
safer cars and succeeding models| traveler, He is 40 years old. 


4 


23 


have shown marked improvement 
over their predecessors in greater 
maneuverability, more efficient 
brakes, improved headlighting, 
stronger bodies, safety glass, ad- 
vanced steering mechanisms and 
in a score of other refinements. 

“All these are reflected in the 
current models. With this back- 
ground of unrelenting effort: on 
the part of automotive engineers, 
it is reasonable to anticipate 
| definite progress toward even 
safer vehicles in future car 
models.” 


’ 7 
Ford Names Ball 
KANSAS CITY.—J. D. Ball has 
been named assistant manager of the 
Kansas City plant of the Ford Motor 
Co., according to H. C. Doss, man- 
ager. Ball has been with the plant 
here since 1930, starting in the pro- 
duction department, then advancing 
through the sales department as a 
commercial traveler and_ general 


under 


Paul | 
of the| 
a booklet 
Approach 


en- | 
to 


circulation 


and not to 


approach the 


been the ob- 


Each year has 
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has caused us constantly to increase 
our manufacturing facilities, to 
develop new formulas and new 
metals, to give quicker and better 


service. 


And again for 1938 we have faith 
that these business principles will 
win out —that guarding our high 
standards and backing up our 
every promise, will 


show dividends in in- 


creased business. 


Detroit , Michigan 


ALSO MANUFACTURERS OF 





ON’T you make the mistake of thinking that this 
‘*recession’”’ or anything else can stop your country’s 

onward march! 
Something deep-rooted and changeless in our national char- 
acter is competently on guard against that. 
We mean the American heritage of enterprise—our bred- 
in-the-bone belief in more things for more people as the key 
to plenty—our will and skillto make things cheaper and better. 
Typifying this in dramatic fashion is the new General Motors 
factory just dedicated in Detroit, for the mass production of 
new-type Diesel engines. 


In this plant, GM will produce ‘‘packaged power’’ units, 
stationary and portable, for all purposes. 


Increased wages, shorter hours, unless offset by increased 
productivity, is deflationary —it means less for all, especially 
those who have the least. 


The automotive industry has been an outstanding exponent 
of the principle of capitalizing technological advances. 


This has made possible a continuous advance in real 
wages, over the years, and at the same time a reduction 
in real prices, the lower priced car of today being equal 
in size and horsepower to the higher priced car of ten 
years ago. 


In this process volume is stimulated, resulting over the years 
in more jobs at higher wages for more workers. 


Applying to engines as small as 
22 horsepower the engineering 
principles developed in the pow- 
erful Diesel locomotives that 
speed the modern high - utility 
streamline trains, we foresee the 
opening of vast new fields of use- 
fulness on land, sea and in the air. 


The press everywhere hails the 
significance of thus making limit- 
less economical power available 
to the economic benefit of the 
whole people. 


Lnspiring as these possibilities 
are, they are most important not 
in themselves but because they are 
illustrative of the great principle 
involved, the principle underly- 
ing American achievement. 


American industry has been 
able to produce a standard of 
living never before attained by 
any people in history, to keep on 
raising wages and lowering prices, 
by promoting and capitalizing 
technological progress. 


This is our national genius, has been our special strength — 


remains our reliable hope. 


PROGRESS ON THE AMERICAN PLAN 


Over the years wages to the automotive worker have 
gone up and car prices have gone down 


From 1925 to 1937 Automotive Hourly Wages Went Up 18% 
Automotive Prices Came Down 45% 
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Automotive hourly wages from U. S. Bureau of Labor Sta- 
tistics. Automotive prices from Automobile Manufacturers 
Association. Computed prices per pound based on the average 
list prices of the lowest priced 5-passenger 

closed rnodel of each make weighted by the 

relative new car registrations of each make. ~ 
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GENERAL 


MOTO 


By this is meant the application of science to industry’s prob- 


lems—new things to make, better ways of making present 
things, lowering costs to put more things within reach of more 
people—thus increasing work and creating additional national 
wealth. Such is the sound approach to the great national prob- 
lem of unemployment, and a great opportunity as well. 


RS 


General Motors, for example, invests 
each year tens of millions of dollars 
in new methods and new equipment, 
as the real approach toward con- 
stantly better values, better jobs and 
better living for all. 


There may be halts, there may be 
setbacks, there may be temporary 
‘frecessions,’’ but the instinct of 
American industry is progress. 


Today in a thousand research labora- 
tories throughout the land, bubbling 
in retorts and fermenting in bold 
American brains, are the secrets and 
means to meet the needs and capital- 
ize the possibilities of the future. 


Here is being evolved the real surety 
of America’s tomorrow, expressed 
through the fruitful formula of more 
and better things at lower prices for 
more people everywhere. 


Make no mistake, the way is forward. 
Industry strides on! 
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